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AMERICAN CAN COMPANY Kcanco) New York * Chicago * San Francisco 


New ideas are often assumed to be better than old ones—just 
because they’re new. 

But this is not how packaging ideas are judged at Canco. 

For instance—the basic idea of the modern, sanitary-type 
food can was in the experimental stage in 1898 and perfected by 
Canco in 1906. 

Yet this same idea solved the problem of putting motor oil 
in cans some twenty years later. 

Later it also made possible the packaging of anti-freeze, 
chocolate syrup, and many other familiar products. 

So-called “old” ideas, like this one, are not judged on their 
age at Canco. 

In fact, all packaging ideas are judged by us-solely on their 
suitability to the problem at hand. 

This attitude has helped us achieve an impressive record for 
our customers since 1901. With the same purpose in view, we 
shall be glad to discuss your packaging problems. 
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Muirson specializes ina single phase of fine color print- 
ing--labels! For better labels, for ‘your product, con- 
sult ‘Specialist! 


This entire advertisement prepared 
and printed by the Muirson Label Co. 


BEL Co. | N Cc. 
Riicteries: Brooklyn, Peoria, San Jose — Offices Reston: 
Brooklyn; Buffalo; Chicago; Fon du Lac, Wisc.: Grand Rapids, 
Mich.; Indianapolis; Long Beach, Callif.; Peoria: Portland, Ore.; 
San Jose, Calif.; Seattle; Springfield, Mo.; McAllen, Tex.; Tampa. 
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A COMPLETE COURSE IN CANNING 


Seventh Edition, revised 1946 
The Industry's Cook Book for over 40 years 


FOR MANAGERS, 380 pages of proven pro- 


SUPERINTENDENTS, 


cedure and formulae for 


AND BUYERS : 


would not take $1,000.00 for my 
Size 6x9, 380 Pages Beautifully Bound uh, : copy if | could not get another.” 


Stamped in Gold —e famous processor 


All the newest times and temperatures . . . Used by Food Processors to check times, 
All the newest and latest products ... . temperatures and RIGHT procedure... . 
e Fruits e Vegetables « Meats e Milk by Distributors to KNOW canned foods . . . 


Soups e Preserves « Pickles e Condiments by Home Economists to TEACH the subject of 
Juices ¢ Butters e Dry Packs (soaked) 
Dog Foods and Specialties in minute detail, 
with full instructions from the growing through For sale by all supply houses and dealers 


to the warehouse. . . ordirect. Price $10. postpaid. 


food preservation. 


Published and Copyrighted By 


THE CANNING TRADE 


Since 1878—The Canned Foods Authority 
BALTIMORE 2, 20 South Gay Street, MARYLAND 
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When lima beans are harvested, 
considerable amounts of sand, 
ground, weeds, and dirt are 
brought to the viners, even though 
considerable care has been taken 
in cultivating the fields and har- 
vestingthecrop. The advisability 
of removing this dirt from the 
bushes before feeding them into 
viners has been recognized for 
years. 


Hamachek Rotary Dirt Removers have 
been thoroughly tested and many lima 
bean packers consider them a necessity. 


“WISCONSIN 


TEWAUNEE 
Established 1880 ncorporated. 1924 
PEA HULLING SPECIALISTS 


GAIR 


CORRUGATED SHIPPING 
CONTAINERS 


Solid Fibre Domestic 
and Weatherproof Export 
Shipping Containers 


ROBERT GAIR COMPANY, INc. 


155 E. 44th STREET e NEW YORK 17, N. Y. 


PROVED PRODUCTS 
for CANNERS 


STEKO 


for all your operations — 
guaranteed to give satisfaction 


CLARK STEK-0 CORPORATION 


Stek-O Hill, Rochester 13, N. Y. 


There is a distributor near you— Write for his name 
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baby foode 


the 
silliest superstition 
about baby food? 


2 HOW MANY OF THESE 
/ BABY FOODS ARE NOW 


(a) Vegetable Soup? 
(b) Liver Soup? 

(c) Mixed Vegetables? 
(d) Carrots? 
(e) Peaches? 
(f) Pears & Pineapple? 
(g) Beef, Veal & Lamb? 
(h) Vanilla Custard? 


HOW DID AN 
OCEAN VOYAGE 
LEAD 70 THE 
CANNING OF MILK? 


4, WHAT’S THE AVERAGE 
NUMBER OF POUNDS OF 
BABY FOOD THAT EACH 
INFANT IN THE U.S. EATS 
PER YEAR? 


(a) 12 pounds? (b) 22 pounds? (c) 42 pounds? 


CONTINENTAL 


100 East 42nd Street 
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Wuen WAS THE FIRST MOTHER’S DAY? By the 
Book of Firsts it was in 1908—but we’d say the 
first real mother’s day was the day that baby food 
was first packed in cans. Canners have done a whale 
of a job in helping mothers “bring up juniors”... 
and Continental is proud of its role in helping them 
deliver their delicious, nutritious foods to the home. 


+++ ANSWERS 


1. The silliest superstition 
about baby food is the now 
outmoded idea that this 
food shouldn’t be left in the 
opened can. According to 
the Department of Agricul- 
ture, “It is just as safe to 
keep canned food in the can 
it comes in—if the can is 
cool and covered—as it is 
to empty the food into an- 
other container...” 


2. All of these baby foods 
are now packed in cans— 


and they’re only part of 
the complete list. 


3. Gail Borden saw babies 
suffer and die aboard a sail- 
ing ship due to a lack of 
healthful milk. This sad ex- 
perience started him on his 
successful search for a way 
to preserve milk. 

4. The Department of 
Agriculture estimates that 
each child of three cr 
younger consumes 42.1 
pounds of baby food a yea”. 


CAN COMPANY 


New York 17, N. Y. 


THE CANNING TRADE May |¥, 


Wy 
| EU 
AN ‘ap BS cor 
ae son 
al Cle 
Ohi 
opr 
WD bee 
= 
On 
law 
} of | 
i or 
hou 
will 
THe 
4 


THE BUSINESS JOURNAL OF THE 
CANNING AND ALLIED INDUSTRIES 


CANNING TRADE 


ARTHUR |. JUDGE, Editor 


Published Every Monday Since 1878 . 


VOLUME 70, NUMBER 42 


ADDRESS ALL CORRESPONDENCE BALTIMORE 2, MD. 


essed fruits and vegetables is, of course, not 
new. In many respects, the industry might be 
- likened to the frozen food industry. It has passed 
- through the initial stages of organization with atten- 
~ dant inexperienced and unprincipalled operators and 
consequent waste and poor quality. Now that Mrs. 
’ consumer has weeded out the shifters, as she inevit- 
- ably does, the industry has settled into sounder posi- 
' tion, ready to produce the quality she demands. That 

performance will stimulate the interest of the house- 
wife and could very easily result in fewer trips to 
~ the canned food department, unless canners make it 
> their business to make their offerings more attractive 

—highest quality plus merchandising effort. The sub- 

ject. of prepackaged perishable foods was discussed at 
~ some length at the recent packaging conference in 
~ Cleveland. Dr. Charles W. Hauck of the University of 
~ Ohio, and well known to Ohio canners, pointed out the 
- opportunities in the field. Consumer acceptance has 
> been good, he said, wastes and losses have been re- 

duced, and shelf life has been lengthened and merchan- 
» dising advantages have been enhanced. Discussing the 
» problems and uncertainties of this innovation, Dr. 


("ese trits and vegetables of fresh, unproc- 


Hauck ‘ouched on a phase of the business that, in our 
humble opinion, is the secret of success or failure— 
“Wher. will the prepackaging be done in the future?” 


On vey’ tables particularly, if they are packaged at or 


» hear 1 «© fields, then canners had better look to their 
laurel. If that packaging is done on the other end 
/ of the listribution line, then canners needn’t worry 
> partic: rly about this new competition, for the home- 
make: ill not stand the increased costs without a cor- 
respo! ng increase in quality. 
WA “HOUSING — Another subject receiving at- 
tentio’ the Conference, and in which canners are, 
Y or sh «| be intensely interested, was that of ware- 
: housi Canners need hardly be reminded that they 
will lb. \cquired to carry an even heavier proportion 
of the: pack in the future than was the case this past 
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season. So unless he is prepared to continually sacri- 
fice a large portion of his pack, the smart packer will 
make plans now for warehousing his 1948 production. 
Many are building or planning to build new additions 
for this purpose. To receive maximum benefits from 
the expenditure, it is essential that the purpose and 
function of the warehouse be carefully considered. 
Modern warehouses are no longer just any old type of 
building. They are carefully planned as to potential 
volume, materials handling equipment to be employed, 
width of aisles, lot size, seasonal sales variations, tem- 
peratures required, etc., etc. No warehousing system 
is perfect but there are few which cannot be improved 
with diligent study. Taking these and other factors 
into consideration, and consulting competent engi- 
neers, the individual canner can be assured of keeping 
handling costs to a minimum and providing an accessi- 
ble, easily managed warehouse. 


MARCH OF PROGRESS—Of more than passing 
interest this week was the announcement by the Na- 
tional Canners Association that the American and 
Continental Can Companies had pledged a combined 
total of $325,000 toward the Building Fund. This 
sum represents sixty-five per cent of the goal assigned 
machinery and supply firms and reflects the continued 
interest and support of these two great firms without 
which the present status of the Association, particu- 
larly with respect to research, could never have been 
attained. Other suppliers interested in the advance- 
ment of the Association are thus encouraged to speak 
their piece and an early completion of that part of the 
program should be in order. Meanwhile canners them- 
selves, who are expected to chip in two thirds of the 
total goal of $1,500,000, have responded quite well. 
Approximately 65% of their part of the program also 
has been pledged or paid. The Building Fund Com- 
mittee is encouraged as it should be, and urges un- 
pledged members to contribute their share at an early 
date. 
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CANNERS 


Figur Mounting Cost 
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FMC DOUBLE HUSKER &. 
far ahead of any other ne 
Practically 100% perfect husking due to fro 
entirely different principle — vibration of pla 
husking hopper —plus the greatest advance on 

in husking roll design. 
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You know that the canning plant with the ron 

latest machinery and methods is the one that ! 

can make the deepest cuts in costs. Such —_ avo 

equipment doesn't necessarily require alarge = 

investment at any one time. Let us show you 4 del 
how to modernize gradually —add item by 


item the finest machinery and equipment to 
cut the number of operations, speed process: net 
ing and canning—and improve the quality j for 


of the pack. 4 of 


poi 


Whirlpool Washer The Modern Corn Canning Machinery shown — gra 
here, is typical of the entire line of FMC ~ — 
Advanced Processing, Canning and Packing — eve: 
40 
Equipment for Corn, Peas, Beans, Tomatoes _ 0. 
and Fruits shown in the No. 800 FMC Catalog. unit 
Ad 
Write for your free copy today. “2 
to 
sub 
FOOD MACHINERY CORPORATION Pf 
SPRAGUE-SELLS DIVISION + HOOPESTON, 
Z BALTIMORE © NEW YORK © SAN JOSE, CALIFORNIA (ANDERSON-BARNGROVER DIVISIO’) 
- Corn Cutter 
Oth 
q - puti 
basi 
mat 
| ing- 
fron 
Peerless Washer Batch Mixer Corn Brusher 4.400 
THE 
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HEAT UNITS” MEASURE MATURITY 


The work at Minnesota Valley started 
back in 1927 and consisted mostly of 
accumulating records of planting and 
harvesting dates. These records were 
used to make charts and the informa- 
tion which these charts gave indicated 
that although there was a definite cor- 
relation between varieties of peas or 
corn as to maturity, there was no con- 
sistent relationship in the number of 
days to maturity of any one variety 
from one year to the next. Alaska peas 
planted April 15 might mature in 65 
days while the same crop planted May 1 
might mature in 58 days. 


A chart of a typical planting season 
can project an average harvest date for 
each planting date. However, we know 
from experience that several of the 
planting dates may actually be harvested 


- on the same date in the summer. 


tually did start. 
’ certainly on the spot. 


grass st 


growth 


40 deg 


from vil 
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Without some measure of the rate of 
maturity, no one could know when the 
pack would start until the day it ac- 
And the fieldman was 
If he started a 
day or two early, the farmer objected, 
and if he waited too long, management 
would hold him responsible. 


Another major problem was how to 
avoid the “jams” and “breaks” that were 
always occurring during the canning 
season due to bunching of the crop or 
delay in maturing. 


THE HEAT UNIT THEORY 


| am not going into detail on the 


» methods used in working out the basis 
_ for the heat unit theory. A “heat unit”, 
" as we are using the term, is one degree 


~ of temperature above the base growing 


point o' any given crop. For example, 
its growing below 33 degrees 
Fahren)«it. Small grains also start 
| about that point. Peas, how- 
’ a base growing point of about 
s Fahrenheit, and corn about 
‘s Fahrenheit. The total heat 
a day are obtained as follows: 
igh and the low temperatures 
‘ hour period and divide by two 
to obt the daily mean temperature; 
subtra from this the base growing 
temper ive for the particular crop; 
multij he difference by 24 to get the 
“hour at units” for that day. This 
is the hod used by Minnesota Valley. 
Other: y use other methods for com- 
puting cat units which will apply the 
basic | y as well. 


ever, h 


50 deg 
units { 
Add th 
for the 


As ‘rt of our own study of this 
matte) e have made graphs, show- 
ing— 

normal 
1 to 


temperature curve 
November 1 for Le 


ING TRADE May 10, 1948 


By J. D. BARNARD 
Minnesota Valley Canning Co., 
Le Sueur, Minn. 
Wisconsin Cannery Fieldmen’s Confer- 
ence—March 22-23, 1948. 


Sueur, Minnesota. This is an average of 
the daily mean temperatures for our 
area for about thirty years. 


2. The actual daily mean tempera- 
tures for the current year at Le Sueur. 


3. The accumulation of heat units for 
peas and corn based on normal or aver- 
age daily mean temperatures. 


4. The accumulation of heat units for 
peas and corn based on the actual daily 
mean temperatures. 


GOVERNING FUNDAMENTALS 


The eight fundamentals which seem to 
govern the whole theory are: 


(1) The daily mean temperature 
varies over any given period from year 
to year. These variations are indicated 
as departures from the normal tempera- 
ture for a given date. 


(2) Each crop has what might be 
termed a critical temperature below 
which it will not grow. 


(3) Each crop will make growth to- 
ward maturity at a rate which is in 
direct proportion to the temperature. 


(4) Each crop is hurt by tempera- 
tures above“that point at which it makes 
its best growth. (It is well known, for 
example, that corn will stand at least 
10 degrees more heat than peas.) 


(5) Each crop, and each variety of a 
crop, has what we have termed a “Total 
Heat Unit Requirement” which will not 
vary, other factors being equal. 


(6) There are several factors which 
we have found to affect the use of tem- 
perature by the growing plant, includ- 
ing: 

(a) Soil fertility—low fertility re- 
sults in slower growth. 


(b) Soil type and topography—light 
soil and a south slope result in faster 
growth. 


(c) Depth of planting. 
(d) Soil drainage. 
(e) Vigor of seed. 


(f) Cultural practices—root cutting 
in cultivation slows growth of corn. 
There are other factors which may or 
may not affect the temperature—matur- 
ity relationship, for example, drought 
may hasten maturity. 


(7) There must be as many heat units 
intervening between each planting as 
will occur under normal conditions at 
harvest. 


(8) Allowance must be made in a 
planting schedule for the factors other 
than temperature which affect maturity. 


Now don’t let this list of factors con- 
fuse you. None of them will affect the 
average crop maturity. It may take some 
study to determine the influence of each 
on your particular crop and in your par- 
ticular growing area. But it can be done 
by application of some common sense 
and a study of your own conditions. 


CHEMICAL THINNING OF 
APPLES AND PEACHES 


Thinning of apples and peaches with 
chemical sprays is practical, says C. A. 
Langer, extension specialist in horticul- 
ture at Michigan State college, East 
Lansing. Full bloom is the most ad- 
vantageous time for thinning apples, ad- 
vises the specialist. He explains that 
this is when the petals on the center or 
king blossom are loosening. 


Sprays of naphthalene acetic acid, sold 
commercially under many trade names, 
should be applied at this time. Quan- 
tity recommended for such apple vari- 
eties as Northern Spy, McIntosh, Hub- 
bardston and Jonathan is less than that 
for such heavy-setting varieties as 
Golden Delicious, Yellow Transparent, 
Wealthy and Duchess. For the lighter 
setting varieties, 10 parts per million 
is suggested. For the heavier setting 
varieties, 15 to 20 parts per million is 
better. In case of a cool, rainy blossom 
period, it would be better not to thin at 
all. Thinning sprays of naphthalene 
acetic acid give best results when ap- 
plied at temperatures above 65° F. 


Dinitro compounds are most success- 
ful for thinning peaches, the horticul- 
turist reports. Sprays should be applied 
when the peach trees are at full bloom, 
but the grower must be sure to allow 
sufficient time for the first blossoms to 
be pollinated. This can be determined 
by examining the pistil under a magni- 
fying glass to find the length of the 
pollen tube in its center. A more common 
practice among growers is to wait 24 
hours after the first warm weather dur- 
ing full bloom. The spray can then be 
applied with reasonable assurance of 
setting enough fruit for a full crop. 
Since dinitro compounds kill all unpol- 
linated blossoms hit by the spray, proper 
timing is essential. A spray applied too 
early will kill too many blossoms, and 
one applied too late will have no thia- 
ning effect. 
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SOME CROP REPORTS 


PEAS 


EASTON, MD., May 3— Peas: Although 
classified as pea canners we have decided 
to can none this year. 


WESTMINSTER, MD., Apr. 27 — Peas: 
20% reduction in acreage; price $75.00 
per ton. Last of sweet acreage being 
planted this week. Early Alaskas set 
well. Carrying 25% of last year’s pack. 


BOZEMAN, MONT., Apr. 30—Peas: Will 
start planting May 1. Acreage at this 
plant cut about 50% from last few 
years. 


PLATTSMOUTH, NEBR., Apr. 30—Peas: 
At the present time crop looks very good. 
Plenty of moisture and ideal growing 
weather, but it is still 830 days to harvest 
time. 


BRIDGETON, N. J., Apr. 30— Peas; 
Planting was later than normal and 
total acreage less than processors plan- 
ned. 


BLOOMSBURG, PA., Apr. 28—Peas: Acre- 
age cut 20% of 1947 and 50% of 1945. 
75% of peas in ground; some are 
through the ground with fine stand. 


LANCASTER, PA., May 3—Peas: Acre- 
age planted 10% less than 1947. Plant- 
ing season very late due to excessive 
rain. Stands are good but not growing 
fast because of cold weather. Excessive 
moisture is preventing use of weeders 
and weeds may be more troublesome 
than usual. 


MACHIPONGO, VA., May 3—Peas: Look- 
ing good; prospects of best crop for 
several years. If weather continues sea- 
sonable should start harvest about May 
18. Acreage same as last year. 


CORN 
EASTON, MD., May 3—Corn: Acreage 
this year is about 80% of normal. Have 
had some difficulty in contracting for 
corn. The average farmer feels that 
his best bet under existing circumstances 
is field corn. 


WESTMINSTER, MD., Apr. 27—Corn: 
$23.00 per ton. Our objective is the 
same acreage as last year; acreage very 
hard to contract; will be 25% short 
when we are finished. Stock will clear 
nicely before new pack. 


PLATTSMOUTH, NEBR., Apr. 30—Sweet 
Corn: Planting time is getting close but 
acreage is very hard to find. 

SPIRO, OKLA., May 1—Sweet Corn: 
Have 1200 acres up to a good stand but 
need rain. 


BLOOMSBURG, PA., Apr. 28—Corn: Hav- 
ing trouble contracting acreage; will be 
short several hundred acres. 


HEAVY BEETLE YEAR AHEAD 


Northeastern America is being alerted 
to prepare itself for an extended attack 
by Japanese beetles. “This threatens to 
be one of the worst beetle years for ‘the 
American gardener and lawn grower,” 
John Schread, of the Connecticut Agri- 
cultural Experiment Station, New Ha- 
ven, Conn., warns. 

“In greater numbers than ever be- 
fore,” he continued, “Japanese beetles 
will be attacking lawns and gardens dur- 
ing the coming months. For the past 
two Summers, weather conditions have 
been unusually favorable to the beetles, 
and during the Winter months the grubs 
in the soil were kept comfortable by a 
blanket of snow. It*is therefore certain 
that 1948 will be a bad year”’, 

For some years past Schread has been 
studying the Japanese beetle and the 


TOMATOES 


WESTMINSTER, MD., Apr. 27—Toma- 
toes: $27.00 per ton. Usual acreage. 
None to sell. 


PLATTSMOUTH, NEBR., Apr. 30—Toma- 
toes: Planting time very close and pros- 
pects for good acreage and crop are very 
good. 


BRIDGETON, N. J., Apr. 30—Tomatoes: 
All processors having trouble contract- 
ing acreage as farmers are planting 
corn instead of tomatoes. Return in 
dollars per acre appears to be main 
reason. 


BLOOMSBURG, PA., Apr. 28—Tomatoes: 
Some trouble contracting due to lack of 
sprayers in this section; farmers afraid 
of blight. Weather cold and rainy. 

MACHIPONGO, VA., May 3—Tomatoes: 
Due to cold, windy weather tomatoes 
look terrible in this locality. When 
weather gets warm they may come out. 
Acreage reduced about 25%. 


EASTON, MD., May 3—Linra Beans: 
Have been able to contract only two- 
thirds of last year’s acreage. Expect 
a greater yield, however, since Limas 
suffered heavily from the drought last 
year. 


BRIDGETON, N. J., Apr. 30—Asparagus: 
Cold weather has held up processing. As 
soon as a warm spell comes there will be 
large tonnage harvested in a_ short 
period. The fields are filled with spears 
with one to three inches of green. 


SPIRO, OKLA., May 1—Spinach: Pack 
in Ozarks practically completed; about 
25% of average. 

Turnip and Mustard Greens: Just 
being started. Need rain badly. 

BLOOMSBURG, PA., Apr. 28— Lima 
Beans: Acreage 100%. 
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best methods of controlling it. Ag y 
result, he has now worked out, in con- 
junction with Associated Seed Growers, 
a formula for lawns which promises re- 
lief from the dead patches of grass 
caused by grubs eating the roots. A 


Japenese bectle grubs just below surface 
of ground—under turf. 585 per square 
yard, 


combination of DDT, milky disease spore 
dust and fertilizer, this new treatment, 
available commercially under the name 
Japedizer, serves the triple purpose of 
slaying the beetle grubs, maintaining 


permanent control and feeding the lawn. — 


One great advantage of the newly de- 
veloped application is its safety factor, 
since it is not injurious to pets, children 
or livestock. 

Previous to the introduction of DDT 
and spore dust, the most satisfactory 


treatment of turf against Japanese © 


beetles was the application of arsenate 
of lead. Since arsenate of lead is 4 
distinct poison, certain precautions are 
necessary in handling it and users are 
warned to keep children and animals 
away from treated areas until all traces 
of the lead arsenate have been thorough- 
ly washed away. 

The white grub of the Japenese beetle 
passes the winter five to eight inches 
below the top of the soil. When the soil 
has warmed, the grubs crawl up and be 
gin feeding again. It is best to kill 
the grub before it has attained the beetle 
stage, and the months of Spring ané 
early Summer are the most favorable 
time to attack them with Japedizer. 
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GRAMS INTEREST 


MAINE DATES 


The Annual Summer Meeting of the 
Maine Canners Association will again be 
held at Lakewood near Skowhegan, 
Maine, June 14 and 15, Secretary F. 
Webster Browne has announced. A 
closed session for members only will be 
held on Monday, the 14th. Tuesday 
morning’s open session will be followed 
by a luncheon. 


TIDEWATER MEETING 


The Annual Meeting of the Tidewater 
Canners Association of Virginia will be 
held at the Tides Inn, Irvington, Vir- 
ginia, on May 25, Robert A. Harris, 
Secretary, has announced. 


JOINS FLOTILL PRODUCTS 


Samuel Feldstein, for the past five 
years with the Riverbank (Calif.) Can- 
ning Company, and prior to that asso- 
ciated with Arthur L. Johnson Co., 
Providence, Rhode Island food brokers, 
for 18 years, has joined Flotill Products, 
Inc., Stockton, California canners as 
Assistant Sales Manager, and will make 
his headquarters at Stockton. 


FROZEN STRAWBERRY GRADES 


Production and Marketing Adminis- 
tration, USDA, has issued revised U. S. 
Standards for Grades for Frozen Straw- 
berries which were published in the Fed- 
eral Register of April 15, and which 
supersede the Standards in effect since 
July 1, 1944, and become effective May 
17, 1948. Copies of the revised standards 
may be obtained from PMA, Washing- 
ton 25, D. C, 


CARLSON APPOINTED TO 
COUNTY BOARD 


C. \\. Carlson of the Falls Canning 
Company, Oconto Falls, Wisconsin, was 
electe’ Vice-Chairman of the Oconto 
County Board of Supervisors at the an- 
nual rganization meeting held on 
April “2. Harvey MacFarlane, super- 
Visor the 8th Ward, was reelected 
Chairscn of the Board. 


STOKELY-VAN CAMP DIVIDEND 
Directors of Stokely-Van Camp, Inc., 


on Ap: | 28 declared a dividend of 25 
cents per share on the common stock and 
26th regular quarterly dividend 
0 25 i 


vis per share on the 5 per cent 
cumul.'ive prior preference stock, both 
payable July 1, 1948, to stockholders of 
record June 18, 1948. 
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CANADA AMENDS SALMON 
EXPORT CONTROLS 


An amendment to the Special Fish- 
eries Regulations for the Province of 
British Columbia enacted December 31, 
1947, prohibits any person to export 
from Canada salmon of any of the fol- 
lowing varieties: “Sockeye” (Oncor- 
hynchus nerka), “pink” (O. gorbuscha), 
“chum” (O. keta), “coho” (O. kisutch), 
except in a canned, salted, smoked, cured 
or frozen condition; provided, that in 
the case of “coho” salmon, the order 
doesn’t become effective until Septem- 
ber 1, 1948. 


F-L-A-S-H 

A wire received from Secretary Carlos 
Campbell Friday morning, May 7, advises 
that all meetings of the National Can- 
ners Association scheduled for the week 
of May 10 at Washington are postponed 
two weeks. Although details have not 
been received, it is presumed the threat- 
ened railroad strike has caused this post- 
ponement. 


PICTSWEET IN 7 NEW MARKETS 


PictSweet Foods, Inc., packers of can- 
ned and frozen foods, has just intro- 
duced its line of canned peas and corn in 
7 new markets, making a total of nearly 
50 major markets in PictSweet’s ever- 
growing distribution pattern, J. L. 
Brotherton, the firm’s advertising man- 
ager has announced. The new markets 
are Pittsburgh, Pennsylvania; Atlanta, 
Georgia; Roanoke, Norfolk and Rich- 
mond, Virginia; Oklahoma City and 
Tulsa, Oklahoma. 


LIBBY LEASES IOWA PLANT 


Libby, McNeill & Libby has completed 
arrangements for the lease of the Sac 
City Canning Company plant at Sac 
City, Iowa. The plant is one of Iowa’s 
best canneries and will prove a valuable 
addition for Libby. 


TO PACK FISH 


Castle & Cooke, Ltd., Honolulu, T.H., 
have purchased a 40 per cent interest in 
Hawaiian Tuna Packers, of that city. 
This marks the first entry of one of 
Hawaii’s “Big Five” companies into the 
fish canning field and efforts will be 
made to greatly increase the output of 
tuna and other fish. Before the war, 
fishing in Hawaiian waters was domi- 
nated largely by Japanese, 


ADDS “CREMOGENIZED” CORN 


Durbrow Brothers Canning Company, 
Cedar Rapids, Iowa canners will pack 
“Cremogenized” corn at their Marengo 
plant this coming season. Regular style 
pack will be continued at the firm’s Mon- 
ticello plant. 


HUNT DIRECTORS AND 
OFFICERS 


All directors and officers of Hunt 
Foods, Inc. were reelected at the annual 
meeting of stockholders held at Fuller- 
ton, Calif. late in April. Norton Simon, 
chairman of the board, said that the 
food industry is becoming more and 
more competitive and that the Hunt firm 
would expend more than $2,500,000 this 
year in advertising. This compares with 
an expenditure of about $90,000 five 
years ago. He expressed the opinion that 
the drought would have little adverse 
effect on the output of the fruits and 
vegetables in which the company is 
directly interested. 


STOKELY DIVIDEND 


Directors of Stokely Foods, Inc., have 
declared a dividend of $5.25 per share on 
170,000 shares of the company’s $1.50 
cumulative preferred stock which were 
issued and outstanding prior to Septem- 
ber 1, 1943, and a dividend of 75 cents 
per share on an additional 30,000 shares 
of such stock which were issued in June 
of 1946. These dividends are payable 
May 22, 1948, to holders of record at 
the close of business May 14, 1948. By 
this action, dividends on the 200,000 
shares of preferred stock will be paid 
up to and including September 1, 1946. 


VISITS MAINLAND 


Abner Longley, of the Hawaiian Pine- 
Apple Company, Ltd., Honolulu, T.H., 
member of the Hawaiian Statehood Com- 
mission, was a mainland visitor late in 
April, attending the Senate hearings at 
Washington, D. C. on the statehood bill. 


CAPITAL STOCK ISSUE 


The Calizona Brokerage Co., 923 E. 
3rd St., Los Angeles, Calif., specializing 
in food products, has been granted per- 
mission to issue part of capital stock of 
2500 shares having a par value of $10. 
Directors of the firm are A. R. Jett, 
Inez Thompson and Ben Gould. 


B. H. McPHUN 


Benjamin H. McPhun, prominent food 
broker of San Francisco, California 
passed away here April 14, at the age of 
58 years. He leaves his widow, Ger- 
trude, and a son, Harding. 
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NEW HAMILTON-KRUSE STRIP FEED PRESS 


NEW STRIP FEED PRESS 


Designed for medium and _ high-speed 
production, a new automatic strip feed 
press has been introduced to the can- 
making industry by the Lima-Hamilton 
Corporation, 


The press is available for either single 
or double dies, or multiple die work with 
special slides, and is described by its 
manufacturer as a heavy-duty precision 
product that will substantially step up 
output of any line. 


Called the Hamilton-Kruse Model No. 
301, the press has operated successfully 
at speeds as high as 225 strokes per 
minute and can be arranged for higher 
speed. It has a 25-ton capacity, and its 
stress-relieved welded steel frame has a 
tonnage rating approximately double 
this capacity. The extra rigidity of the 
frame, plus the long slide and gibs, will 
greatly prolong die life. 

Of particular interest to all press 
users are the clutch and related safety 
devices on the strip feed press. The 
clutch is of the friction type, ruggedly 
constructed, with few moving mechani- 
cal parts. An electric timer assures 
stopping the press at the top of the 
stroke. Further, the clutch is auto- 
matically disengaged upon operation of 
any of the safeties. Electric stops are 
also furnished for doubles or jams in the 
feed and for jams in scrap ejection rolls. 
The brake, of larger than normal capa- 
city, is located on the clutch side of the 


10 


unit, Lubrication of main bearings and 
some hard-to-get-at bearings is accom- 
plished from one central point. The 
press is equipped with a five-horsepower 
motor, mounted on the base of the ma- 
chine. 


Complete details about the Model 301 
can be had on request to Roland H. John- 
son, sales manager, can machinery de- 
partment, the Lima-Hamilton Corpora- 
tion, 60 East 42nd Street, New York 
City 17. 


WILLITS ELECTED DIRECTOR OF 
CAMPBELL SOUP COMPANY 


At a meeting of the Board of Direc- 
tors held April 27th, Oliver G. Willits, 
Vice President, was elected a director of 
Campbell Soup Company. 


Mr. Willits joined the Company thirty- 
three years ago, following graduation 
from Pennslyvania State College and 
has filled important assignments in the 
Agricultural and Purchasing Depart- 
ments of the business. In 1943 he was 
appointed Assistant to President and a 
year later became a Vice President. 


He was named by the Secretary of 
Agriculture to serve on the Government 
Advisory Committee on Dry Beans and 
Peas. He is Chairman of the Tin & Tin 
Plate Committee of the National Can- 
ners Association and is also a member of 
the Administrative Council and Legis- 
lation Committee. 


WHAT BUYERS WANT IN 
CITRUS PRODUCTS 


Citrus producers and processors now 
may have a more definite idea about 
what wholesale buyers of citrus juice 
want, from the results of a study just 
completed by the Farm Credit Adminis. 
tration, U. S. Department of Agricul- 
ture. 

Replies from more than 2,000 wholesale- 
grocer and chain-store buyers pointed 
out these five facts: (1) On the whole, 
buyers depend largely upon taste and 
sight to determine quality; (2) about 
half of them distribute under their own 
labels and the other half under the pack- 
er’s labels; (3) they most frequently use 
a combination of packer’s sample and 
U. S. grade as a basis for buying; (4) 
about two-thirds of them favor products 
from processors having continuous in- 
spection at the plant by the United 
States Department of Agriculture; (5) 


in all areas except the South, the large, ~ 


46-ounce can moves best. 


These answers were summarized from 
replies to five questions mailed to whole- 
sale-grocer and chain-store buyers as 
part of a broader study under the Re- 
search and Marketing Act on merchan- 
dising horticultural products processed 
by cooperatives. Agricultural coopera- 
tives are an important factor in the 
citrus industry, accounting for  one- 
fourth of the processed citrus and more 
than one-half the citrus sold fresh. In 
all, buyers replying to this questionnaire 
represented establishments which pur- 
chased nearly 50 percent of the 1946-47 
pack. 


Copies of the report are available © 


upon request to the Information Divi- 
sion, Farm Credit Administration, U. S. 
Department of Agriculture, Washington, 


GENERAL FOODS EARNINGS 


General Foods Corporation net sales 


in the first quarter of 1948 were $120, 3 


207,500 as compared with $96,61°,863 
for the first quarter of 1947, Clarence 


Francis, chairman, reported to the com- — 


pany’s annual stockholder meeting April 
28. 


Net earnings after provision for in- — 
come taxes were $8,155,176 equivalent © 
to $1.42 per share, against $6,446,075 or © 
$1.15 per share of common stock for the — 


first quarter of 1947. This is before set- 
ting up a reserve of $1 million for con- 
tingencies made in both years but does 
include provision of $216,563 for 1948 
first quarter dividends on_ pre/erred 
stock. 

Gross sales before deductions for out 
bound transportation, warehousing and 
discounts were $127,794,911 in the 1948 
first quarter and $101,775,382 during the 
same 1947 quarter. 

Earnings reserved for taxes were 
$4,669,415 in the first quarter of 1948, 
and $3,756,467 for the same period of 
1947. 
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FACTORS AFFECTING 
PACKAGING 


“Two primary factors make packag- 
ing ai important science in commercial 
fields today,” says William K. Allen 
Ferguson, Manager, Pacific Coast Divi- 
sion, Reynolds Metal Company. “First, 
is the rapid growth of self-service stores 
and second, the problems of shipping and 
climatic conditions. 

“The inereasing popularity of self- 
service stores in the grocery, drug, hard- 
ware and other retail fields places a 
great responsibility on the package to 
sell itself. 

“Long distance shipping and_ the 
widely-varying climates to which mer- 
chandise is subjected requires every pos- 
sible care and attention for protection 
of product-quality until it reaches the 
consumer’s hands. 

“Neither those who use packages for 
their products nor those who supply 
packaging material can afford not to be 
abreast of all new developments in the 
field—any more than a scientist can 
afford to close his books and study no 
more.” 

WESTERN SHOW IN AUGUST 

Mr. Ferguson voiced this opinion in 
commenting on the practical value of 
the forthcoming Western Packaging Ex- 
position, to be held in San Francisco 
on August 10-13, inclusive. 


Urging attendance by all Western 
users of packaging materials, packag- 
ing and shipping equipment, and pack- 
aging supplies—as well as manufactur- 
ers and suppliers of these products—Mr. 
Ferguson states, “the packaging con- 
ferences and expositions provide a ready 
and vital meeting-ground—and this first 
Western Packaging Conference should 
bring together many buyers who have 
never attended an Eastern packaging 
show and manufactureres and suppliers 
who have never personally had an oppor- 
tunity to meet their important Western 
customers and prospects. 


CONTINENTAL DIVIDEND 


Directors of Continental Can Com- 


pany, ‘nc. April 28 declared a second 
quarter interim dividend on the common 
stock 25 cents a share, payable June 
15th ‘« tockholders of record May 25th. 
Also Joclared was the regular quarterly 
divide... on the $3.75 cumulative pre- 
ferre ck of 9354 cents a share, pay- 
able lst to stockholders of record 
June h. 

Th ‘ollowing officers of the Com- 
pany ve re-elected: Carle C. Conway, 
chair of the board of directors; 
Hans Eggerss, president; J. Sydney 
Snel}; Paul E. Pearson, Thomas C., 
Foga: and Allan M. Cameron vice 
pres! s; Sherlock McKewen, secretary 
and‘: surer; Ralph H. Alexander, as- 
sistar ecretary and assistant trea- 
sure) oren R. Dodson, assistant secre- 
tary assistant treasurer; Gregory 
J. Ba assistant treasurer. 
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FMC TRI-ROLLER FRUIT SIZER—Used principally for grading such products as 


peaches, apricots, oranges and grapefruit. 
inclined roller elevator, drop roller sizer, r 


and a variable speed motor drive. 


FMC TRI-ROLLER SIZER 


Designed to both simplify and improve 
the grading of spherical shaped products 
such as peaches, oranges and grapefruit, 
the FMC Tri-Roller Sizer is capable of 
grading the contents of 2000 fifty-pound 
boxes per hour into four sizes. Recent 
tests have indicated also that the equip- 
ment may possibly be used on irregular 
shaped products. 


The machine was originated by FMC’s 
Florida Division and readapted for the 
canning trade by the company’s Ander- 
son-Barngrover Division at San Jose, 
California. Patent rights are now pend- 
ing. 

Sturdily constructed of steel, the sizer 
consists of a 20 degree inclined roller 
elevator, drop roller sizer, rubber cross 
belt with grade separators, and a vari- 
drop rollers contain a grooved wheel at 
able speed motor drive. 


An important feature of the machine 
is the 60 inch width of the feed elevator. 
This wide Surface provides space for the 
product to become distributed, thereby 
avoiding excessive piling and insuring 
maximum capacity coupled with efficient 
sizing. 


By means of the roller elevator, the 
product is transferred gently to the drop 
the fruit is graded into one of four 
sizes. As grading takes place, the prod- 
uct is delivered onto a heavy, 3-ply rub- 
ber covered cross belt conveyor which 
carries the graded fruit from the ma- 
chine. 


The Tri-Roller Sizer is essentially an 
endless roller conveyor constructed so 
that alternate rollers are fixed at each 
end to a conveyor chain. Intermediate or 
each end. These wheels in turn, ride on 
a step-like cam or track, and are held in 
position by vertical guides fasened to 
the conveyor chain. 


As the grooved wheels ride down the 
various steps on the track, the distance 
between idlers increases, creating dual 
spaces on each side of the idler rollers 
so that a product of a given size, from 
roller sizer portion of the machine where 
1% inches to 4 inches in diameter, will 


This is a 4-grade sizer containing a 20° 
ubber cross belt with grade separators, 


drop through these spaces which cor- 
respond to the diameter of the fruit. 
The receiving belt is equipped with steel 
dividers which keep the graded products 
segregated. If specified at the time the 
order is placed, the sizer can be assem- 
bled, at no additional charge, to dis- 
charge the fruit at either the right or 
left of the machine, according to the re- 
quirements of the user. 


LARGE ATTENDANCE EXPECTED 
AT I.F.T. CONFERENCE 


More than 1,000 food experts from 
the United States and many foreign 
countries will gather in Philadelphia 
from June 6 to 10 for the Eighth Annual 
Conference of the Institute of Food 
Technologists. 


Comprising a large percentage of the 
food technologists who have charge of 
the flavoring, preparation and packaging 
of foods for the nation’s table, the con- 
ference should prove particularly impor- 
tant in view of the vast quantity of food- 
stuffs being shipped to Europe, in addi- 
tion to record breaking fodd consump- 
tion at home. 


Reports and discussions from all 
branches of the food industry including 
“Improvement of Foods Through Soil 
tmprovement”, a proposed new method 
of scoring and grading food, and latest 
developments in foods for infants, in- 
valids and aged will be made by leaders 
in their respective fields. 


Among principal. speakers will be H. 
J. Heinz II, President, H. J. Heinz Com- 
pany, Pittsburgh, Pa.; Col. Charles S. 
Lawrence, Commanding Officer, Food 
and Container Institute, Chicago, and 
C. G. King, Nutrition Research Council. 


HANDLES FOREIGN OPERATIONS 


S. L. Fredericks, formerly with 
Stokely-Van Camp Export Corp., has 
been appointed exclusive traveling repre- 
sentative for all European operations 
for Bensabat Products, Inc., New York 
City. 
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NEW CONSUMER FOOD 
CONSERVATION PROGRAM 


To help to check inflation in food 
prices, to maintain United States diets 
in the face of higher prices, to secure 
new food reserves, and to conserve food 
for export, the United States Depart- 
ment of Agriculture has announced a 
new food conservation program for con- 
sumers, The program contemplates four 
types of cooperation, as follows: 

(1) Consumer Participation—To help 
consumers to participate in managing 
the Nation’s food resources, the Depart- 
ment plans to offer a specific point-by 
point program for buying and preparing 
food in the home. This program will aid 
consumers in stretching food supplies 
and food dollars. The means of carrying 
out these suggestions are set out in the 
new recipe and menu book, “‘Money- 
Saving Main Dishes,” prepared by the 
Department. 

(2) Public Feeding Industry—tThe na- 
tional public feeding industry, (Hotels, 
restaurants, food stands, cafeterias, in- 
dustry in-feeders, railroad dining cars 
and terminals, drug stores, ete.) in sup- 
port of consumers’ efforts, is preparing 
with the assistance of the Department a 
list of suggestions for use by this indus- 
try. These will be designed to encourage 
food handling and_ serving practices 
which will conserve food and tend to 
stabilize prices. 

(3) Retail Foodstores—To help con- 
sumers carry out food conservation mea- 
sures recommended by the Department, 
the retail food industry will emphasize 
plentiful foods and also experiment with 
methods of merchandising such foods as 
well as aid in the distribution of the new 
menu and recipe book at point of food 
purchase. 

(4) Gardening and Home Food Pres- 
ervation—In continuing its home garden 
and home food preservation program, 
the Department asks gardeners to get 
more from their gardens and to waste 
nothing. Among other reasons, it sug- 
gests that home gardeners will help to 
insure home food supplies by preserving 
the excess production of their own gar- 
dens as well as the production from com- 
mercial growers. 


FORM NEW BUSINESS 


Walter L. Norris and Albert Wegner, 
recently resigned as sales director and 
sales manager, respectively, for G.L.F. 
Farm Products, Inc., have organized the 
Norris-Wegner Co., with offices in the 
Commerce Building, Rochester, N. Y., to 
act as food brokers. 


INCORPORATED 


The Seville Olive Company has been 
incorporated at San Francisco, Calif. 
with a capital stock of $500,000, by 
Walter M. Brown, 705 Sansome St., San 
Francisco and Everett T. Brown and 
Wm. T. Henry, Los Angeles. 


PACK STATISTICS 


by Division of Statistics, National 
Canners Association 


CRANBERRY SAUCE PACK 


Can Size 1945-46 1946-47 1947-48 
cases cases cases 
2,492,330 5,695,765 3,714,830 
73,558 235,619 106,526 
Mince. 190,513 282,880 185,992 
2,785,619 6.312,261 4,007,848 


The above 1947-48 pack report is based on re- 
ports from all canners known to have packed 
cranberry sauce this season, together with an 
estimate for one small packer not reporting. 


1947 POTATO PACKS 
SWEET POTATOES 


1946 1947 
State Actual cases Actual cases 


La., Miss. and Ala. ........... 1,267,038 


727,996 51,965 
IM47 PACK BY SIZE OF CONTAINER AND STYLE 

Solid Syrup Vacuum 

Size style style style 

No. 38 Vacuum ...... 15.918 307,442 510,272 

42,032 828,526 510,272 

WHITE POTATOES 1947 PACK 

Size East West Total 

804,196 410,820 715,016 

6/10s_.... 41,584 15,791 57.3875 

Mise, Tin ss 98,175 12,000 110,175 
Total 448,955 138,611 882,566 
The pack of white potatoes for the East in- 

cludes Maine, New York, Maryland, Virginia, 


Alabama, Georgia, Florida, Kentucky and Missis- 
sippi. The West states include California, Oregon, 
Indiana, Wisconsin, Texas, Arkansas and Kansas. 
This compares with 591,411 actual cases packed 
in 1946, 

The above summaries of the pack of sweet 
and white potatoes include reports from all can- 
ners known to have packed these commodities 
in 1947. 


CANNED POULTRY 


The quantity of poultry canned or 
used in canning during March totaled 
10,595,000 Ibs. compared with 6,452,000 
Ibs. in March last year and 11,402,000 
Ibs. in March 1946. The quantity can- 
ned or used in canning during March 
consisted of 10,307,000 Ibs. of chicken 
and 288,000 Ibs. of turkey. 


KROGER SALES JUMP 


Kroger Co. sales for the four weeks 
ended April 17, at $63,471,626, set a new 
four-weeks’ record for the company, 
Joseph B. Hall, president, announced 
this week. Sales for the period were 
8% over the comparable 1947 period. 

Average number of Kroger retail 
units in operation during the period was 
2,474, against 2,591 in the like 1947 
period, 


CALENDAR OF EVENTS — 


MAY 18-14, 1948—Production Confer. 
ence, American Management Associa- 
tion, Palmer House, Chicago, Ill. 


MAY 20-21, 1948—Grading School for 
New York State Canners, Agricultural 
Experiment Station, Geneva, N. Y. 


MAY 20-21, 1948—Spring Meeting, 
Ozark Canners Association, Goldman 
Hotel, Fort Smith, Ark. 


MAY 238-27, 1948—Super Market Con- 
vention, Stevens Hotel, Chicago, Illinois, 


MAY 31-JUNE 2, 1948—35th Spring 
Meeting, American Society of Refrig- 
erating Engineers, New Ocean House, 
Swampscott, Mass. 


MAY 25, 1948—Annual Meeting, Tide- 
water Canners Association of Virginia, 
Tides Inn, Irvington, Va. 


JUNE 2-4, 1948—Annual Convention, 
Mayonnaise & Salad Dressing Manufac- 
turers Association, Haddon Hall, Atlan- 
tie City, N. J. 


JUNE 6-7, 1948—Spring Meeting, 
Michigan Canners Association, Park 
Place Hotel, Traverse City, Mich. 


JUNE 6-10, 1948—8th Annual Confer- 
ence, Institute of Food Technologists, 
Benjamin Franklin Hotel, Philadelphia, 
Pennsylvania. 


JUNE 14-15, 1948 — Annual Summer 
Meeting, Maine Canners Association, 
Lakewood near Skowhegan, Maine. 


JUNE 17, 1948—Mid-Year Meeting, 
National Pickle Packers Association, 
Sheraton Hotel, Chicago, Il. 


JUNE 20-26, 1948—Annual Conven- 
tion, National Association of Retail 
Grocers, Atlantic City, N. J. 


AUGUST 8-12, 1948 —40th Annual 
Convention, Vegetable Growers of Amer- 
ica, Lord Baltimore Hotel, Baltimore, 
Md. 


SEPTEMBER 11-19, 1948 — Food 
Show, Minneapolis Retail Grocers Asso- 
ciation, Minneapolis Auditorium, Minne- 
apolis, Minn. 


SEPTEMBER 13-17, 1948—Third Na- 
tional Instrument Conference & Exhibit, 
Instrument Society of America, Conven- 
tion Hall, Philadelphia, Pa. 


SEPTEMBER 20-22, 1948 — Annual 
Convention, American Meat Institute, 
Waldrof-Astoria Hotel, New York, N. Y. 


OCTOBER 5-7, 1948—83rd Annual In- 
dustrial Packaging and Materials Hand- 
ling Exhibition, Industrial Packaging 
Engineers Association, Sherman [iotel, 
Chicago, 


NOVEMBER 8-9, 1948—Annual Con- 
vention, Wisconsin Canners Association, 
Schroeder Hotel, Milwaukee, Wisconsin. 
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HAYNIE HOT-WATER TOMATO SCALDER 


The Haynie Hot Water Tomato Scalder has been in successful oper- 
ation during the past three seasons and has proven its practicability, not 
only in the saving of stock, steam and water, but permits the scalding of 
ripened tomatoes in a minimum period of time, while the partly ripened 
tomatoes are permitted to remain in the scalder for alonger patel, und- 


reds of satisfied users. 
Write for copy of No. 700 Catalog. 


A. K. ROBINS & COMPANY, INC., 


Manufacturers of Canning Equipment 


BALTIMORE 2, MARYLAND 


(amse LITHOGRAPHING Co. INC. 


CAMSE BUILDING. BALTIMORE,MD. 
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DURA MIL” FILLER 


or engineering skill is written into this sturdily- 
built...stainless-steel...20 station liquid filler. With precision 
accuracy it is capable of filling from 275 to 350 cans a 
minute. Insuring ease of operation and unerring perform- 
ance, DURA-MIL is constructed to satisfy —at low cost 
—the highest quality requirements of the canning industry. 


White for particulars 
CENTRAL 


CHINE 


Designers and Manufacturers of Special Canning Equipment 
SEVENTH AND WOOD STREETS 
PHILADELPHIA, PA. 


1897 1947 


MANUFACTURERS OF 


98 TOMATO BASKETS 


Our machine made % Tomato Field Baskets 
with Keg or Veneer top hoop and Galvanized 
Metal or Wood Veneer bottom hoop are the 
best quality we have made in our 53 years o 
basket making. 


Plastex Treatment 


We are equipped to supply 
your baskets treated with 
PLASTEX HAMPER 
SOLUTION to control flat 
sour bacteria in tomatoes 
and to lengthen the useful 
life of hampers. 


Write for Full Information 


5/8 Tomato Field Basket 


Planters. Manufacturing Company, Inc. 
Portsmouth Virginia 
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THE CANNED FOOD MARKETS 


WEEKLY REVIEW 


PEA ADVERTISING DISAPPOINTING — 
LACKS SUPPORT. Because we think it the 
most important market feature of the week, 
we are discussing the opening blast of the 
Canned Pea Association newspaper adver- 
tising in this column. 


Maryland and Pennsylvania, with a 
little help from surrounding states, 
packed just about 2% million cases of 
peas in 1947. On the first of April 
1948, just two months before the new 
pack begins, these same canners held 
1,151,271 cases or nearly 50% of their 
packs. It’s reasonable to expect that any 
business man in that unhappy position 
would be out beating the bushes, seizing 
every possible lead to pare that surplus 
down. The opening blast of the Canned 
Pea Association in this locality would 
indicate that pea canners, in this section 
particularly, and other sections as well, 
aren’t even faintly interested in moving 
that surplus. 


Let’s look at the initial Ad. as it 
appeared in the Morning and Evening 
Sun of Baltimore, Thursday, May 6. We 
don’t doubt for a minute that the adver- 
tising department of the morning paper 
advanced strong arguments for the ap- 
pearance of the Ad. in that paper. And 
in all probability the arguments were 
sound, but we’re just not convinced that 
the busy housewife has time enough to 
more than take a quick glance at the 
headline, if that. The evening paper, 
and especially Thursday evening, is quite 
a different proposition. The homemaker 
has become accustomed to looking for 
that edition and to carefully scan the 
many grocery Ads. offering special bar- 
gains for Friday and Saturday. This 
particular Thursday’s evening paper was 
divided into three sections. The first 
contained front page news, department 
store and grocery store Ads, The second 
section contained sports, financial news, 
movies and run over Ads. that were 
crowded out of the first section. The 
third consisted of the funnies, a trace 
of news and classified. 


It’s not very difficult to figure out 
where that pea Ad. should have been 
placed to best advantage. To put it 
mildly, we were shocked to find the two- 
thirds of a page Ad. in the second sec- 
tion. What is more, not a single canner 
or distributor had bought any space as 
a tie in. — Correction — “Life Guard” 
grapefruit juice had a 2 inch Ad. adja- 
cent. Others on the same page were 
“Burnett’s” Vanilla, “Silver Dust” (a 
soap), “Lord Calvert” coffee, and a quar- 
ter page advertising “Three Feathers” 
whisky. What Ads. do we find adjacent 
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F-L-A-S-H 


A wire received from Secretary Carlos 
Campbell Friday morning, May 7, advises 
that all meetings of the National Can- 
ners Association scheduled for the week 
of May 10 at Washington are postponed 
two weeks. Although details have not 
been received, it is presumed the threat- 
ened railroad strike has caused this post- 
ponement. 


to the grocery Ads. in Section 1? “Chef- 
Boy-Ar-Dee” Spaghetti and meat balls, 
“Schindlers” peanut butter, “Corkhill’” 
frankfurts, “Minute” rice, “Dormeyer” 
mixer, “Pillsbury” pie mix, “Clorax’’, 
etc., etc., all much smaller Ads., but so 
much more effectively placed. 

What about the grocery Ads. them- 
selves? Did they feature canned peas? 
On the contrary, fresh and frozen peas 
were featured in several of the Ads. One 
of the smaller chains was the only store 
that actually put any effort behind can- 
ned peas. That was for its own private 
label, of course. 


It’s easy to sit down and criticize a 
campaign of this kind, and if nothing 
was to be gained, we would be quiet. But 
the campaign is only beginning and 
much can be gained from constructive 
criticism at the start. To be sure, it’s 
highly possible that the performance 
was not duplicated in other important 
markets. We surely hope not, for pea 
canners are spending too much money 
not to back this campaign with all the 
merchandising know-how it is possible 
to obtain. Lest our intentions be mis- 
construed, please understand that we 
are not trying to lay the blame in any- 
one’s lap. In our opinion, everyone con- 
cerned can do better and more. To sum 
up our suggestions for better results: 
1. The agency should insist on better 
placement; 2. Pea canners should have a 
complete layout of the program—copies 
of the Ads., where and when they will 
appear; 3. Canners should buy tie in 
advertising in markets in which they are 
interested; 4. Canners should person- 
ally contact retailers soliciting their sup- 
port in featuring canned peas, not only 
in store displays, but in their newspaper 
Ads. One hundred and _= seventy-five 
thousand dollars is a lot of money—let’s 
make it pay. 


NEW MEAT CANNING PLANT 


A meat canning plant is being built 
in Agua Prieta, near Douglas, Ariz., 
with Raul Corella, manager. 


NEW YORK MARKET 


Buying Interest Broadened But Controls Still 
Effective — 1948 Operations Call For Ex. 
treme Caution—Pea Advertising Begins— 
Tomatoes Firmly Held In The South—Trade 
Awaiting Further A ts On As. 


paragus—Pineapple Scarce—Citrus Dull— 


Fish Supplies Low. 


By “New York Stater” 


New York, May 6, 1948 


THE SITUATION — Broadening of 
canned food buying was apparent in the 
New York market, but with various buy- 
ing controls still effective covering all 
purchases, volume of business passing 
appeared small compared with previous 
years. 
of meeting immediate requirements. 
However, inasmuch as inventories were 
greatly reduced there was the necessity 
of more frequent repeat orders. 


No price changes of importance oc- 
curred during the week. Further as- 
paragus price schedules covering 1948 
packs were announced, but in the major- 
ity of cases, these were too high to per- 
mit important bookings. Where short- 
ages prevailed the demand was good, 
such as sliced pineapple, pineapple juice, 
most fish and many of the fruits. 


THE OUTLOOK—Business optimism 
remained quite pronounced, but appar- 
ently only one side of the market was 
considered, that of small stocks and the 
prospects of early replacements. Those 
willing to view the market from all 


sides, however, were not quite so certain — 
Higher 
rail freight rates, prospects of an equal | 
advance in water rates, higher produc- | 


as regards the business picture. 


tion costs generally together with the 
feeling that most buyers were wel! edu- 
cated in the matter of prices and would 
resist further advances, were all factors 
that traders believed would requi:e in- 
tensive study before any appreciable 
marketing of the 1948 packs is mace. As 
a result this latter group felt that the 
new packing season called for ex!reme 
caution. Unless packers studied wel the 
general position, losses would have to be 
absorbed. There was no questioii but 
that small stocks were carried by many 
consumers, but to them price promised to 
be the first matter of consideration. Most 
wholesalers and distributors have real- 
ized that home budgets have nt ex 
panded to any great extent and were 
urging packers to keep this matier in 
mind. Drastic advances will result 1 
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Whether your pack scores high for 
flavor and tenderness depends a lot 
on the purity of the salt you use. 

Worcester Salt is so pure we guaran- 
tee its purity. It is virtually free 
from bitter calcium and magne- 
sium compounds that toughen the 


pack—contains virtually no dirt or iron 
rust. Pure Worcester Salt brings out the 
full, natural flavor of your pack, keeps 
it succulent and tender. Good salt is so 
important— yet costs so little! Insist on 
the best— pure Worcester Salt, quality- 
proven over the years. 


WORCESTER SALT 


The purity is guaranteed 
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IT IS REAL ECONOMY 


TO PREHEAT BOILER FEED 


@ With a Stickle Open Coil Heater the cost 
of preheating boiler feed water is neg'i- 
gable, but reduces the cost of fuel for gen- 
erating steam about 13 per cent.” Preheat- 
ing is done with exhaust steam which comes 
in direct contact with water as it passes 
through the heater, and in condensing be- 
comes a large portion of the boiler supply. 


During the preheating process the raw 
makeup water is relieved of the greater por- 
tion of lime, magnesia and other scale-form- 
ing substances, which, incrusted in boilers 
makes steam generation slower and more 
expensive, and eventually leads to heavy 
repair costs. 


There is a Stickle Heater that will exactly 
meet the requirements of your plant. Ask 
for special bulletin. 


\ Coil Heaters are simple 
juire little attention, and 
d satisfactory service, 
' trays, may be removed 
through door. 


LANGSENKAMP COMPANY 
5 East South Street, INDIANAPOLIS 4, INDIANA 


REPRESENTATIVES 
t: KING SALES & ENGINEERING CO., 206 First Street, San Francisco, Calif. 
ind Washington: FOOD INDUSTRIES ENG. & EQUIP.CO., 1412 N. W. 14th 
‘, Oregon « Mountain States: THE HORSLEY COMPANY, Box301, Ogden, 
theastern States: BOUTELL MANUFACTURING CO., Rochester, N.Y. © Tri- 
McLAY, P. O. Box 14, Port Deposit, Maryland Texas: BROGDEX COM- 
Sox 512, McAllen, Texas. «¢ Camada: CANNERS MACHINERY, LTD., Simcoe, 


EQUIPMENT 


FOR FLAVOR 


FOR PURITY 


PATENTS PENDING 


The great buy word for your label! 


FOR PACKING FANCIEST WHOLE-KERNEL 
AND CREMOGENIZED CORNS 


EQUIPMENT 


CORN CANNING 


Company Westminster Md 


UTTERS—SILKERS—ROD SHAKERS 


IMMERS—MIXERS—CONVEYORS ‘ETC, 


te 
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a good many packs remaining on shelves, 
rather than in consumer hands long 
after the packing and important market- 
ing season ends, these market authori- 
ties maintained. 


PEAS—Outstanding news as regards 
this market was the announcement that 
all was ready for the advertising cam- 
paign to move surplus stock. Many were 
enthused about the idea, but there were 
also many trade leaders who believed 
that the movement was late. However, 
with a permanent organization operat- 
ing, it was believed that the matter of 
stock distribution may be better handled 
than at any time in recent years. The 
markets, so far, have not felt the in- 
fluence of any heavy retail sales. In a 
general way standard Alaskas and 
sweets, were offered here at around 95c 
to $1.00, for 3 sieve and 90c for 4 sieve, 
f.o.b. Wisconsin. 


TOMATOES — Recent offerings of 
standard Maryland tomatoes, f.o.b. can- 
nery at $1.25 for 2s, have been with- 
drawn. Most sellers were asking $1.30 
as the minimum. On 2's, sellers were 
unwilling to shade $2.00. Stocks were 
light and there was some improvement 
in demand. Much is heard as regards 
unwillingness of midwest farmers to 
contract acreages for processing point- 
ing to higher prices for field crops gen- 
erally. However, this development is 
not unusual, so that there continued to 
be a feeling that the situation will be 
adjusted before the season advances 
much further. California standards 2%s 
were quoted at $1.75, extra standards 
at about $2.10 and fancy at $2.40. A 
total of 1,480,265 cases were reported in 
California canners’ hands as of April 1, 
sold and unsold, as against 1,577,955 
cases on March 1. 


ASPARAGUS—The long awaited 1948 
packing schedules were announced by 
some California packers. Natural mam- 
moths were priced at $2.45 and all 
greens at $2.85, large blend at $2.40 and 
$2.80, mediums at $2.35 and $2.75 and 
small blend at $2.30 and $2.70 respec- 
tively, all basis picnics. On No. 2s, 
colossal was priced at $3.50 for natural 
and $4.00 for all greens with other vari- 
eties shaded fractionally, All prices were 
f.o.b. West Coast. Up to this writing, 
demand was reported as unusually small 
and there appeared to be a disposition 
to wait and see what the price schedules 
of the larger packers would be. Quite 
a good SAP business has already been 
booked. However, many felt that these 
prices were too high and that the prod- 
ucts was once again in the so called 
“Luxury” class. 


CORN —A little SAP business has 
been booked by mid-western packers. 
However, the feature of this product is 
reported unwillingness of many midwest 
farmers to contract acreage for process- 
ing. They point to the $4.00 per bushel 
price available for soy beans and the 
prospective high prices that will again 
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OSWALD BOXER, INC. 


67 Wall St, NEW YORK 5, N. Y. 
Tel. Whitehall 4-0693 


EXPORTERS OF CANNED 
and DRIED FOODS 


Will welcome additional accounts 
of Canners not represented in 
foreign markets. 


be available for wheat, corn and oats. 
There remains a surprisingly small call 
for sweet corn in most markets, although 
recent estimates pointed to rather small 
stocks remaining unsold. Fancy whole 
kernel golden was quoted at $1.75 for 
2s, f.o.b. mid-west and standard at $1.40 
while sellers asked $1.60 for fancy 
crushed golden, also f.o.b. midwest. 
Fancy golden f.o.b. Maryland cannery 
was quoted at $1.60. 


PINEAPPLE—Searcity of sliced Ha- 
waiian pineapple was reported as pro- 
nounced in this market. However, there 
were also reports of an even greater 
shortage of Hawaiian pineapple juice. 
Spot resales were reported as high as 
$2.00 per doz. for 2s tall. Cuban canners 
were reported as facing a smaller pack, 
with some estimates that production 
would likely run about 30 to 40 per cent 
below last year. Growers were reported 
shipping large quantities to the fresh 
markets where more attractive prices 
than canners were disposed to pay were 
available. Dry weather during the first 
four months of this year resulted in 
smaller pine sizes and there were re- 
ports that crop production would be cut 
about 30 per cent. Cuban pineapple, 
f.o.b. ex-dock New York was offered at 
$10.00 per doz. for 10s, crushed in na- 
tural juices; sliced in syrup, 10s at 
$14.00, 2%s at $4.00, and 2s at $3.25, 
while crushed syrup, 2s were priced at 
$2.75 and 24s at $3.25. 


CITRUS JUICES—Less interest was 
displayed in the citrus juice position. 
However the market was far from 
settled and reports from many sections 
said that orange juice packers were par- 
ticularly upset as a result of the various 
gradings existing. The market was 
quoted anywhere from 80c to 85e on 
2s for sweetened and unsweetened, f.o.b. 
Florida cannery, while for 46 oz. the 
market was from $1.80 to $1.85. Can- 
ners were reporting higher production 
costs as a result of the rather poorer 
quality of much of the run at this time. 
Grapefruit juice was about the same as 
previous reports with sellers offerings 
2s at 60c unsweetened, f.o.b. cannery, 
and $1.30 for 46 oz. Meanwhile, there 
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were reports of some rather cheap of. 


ferings, presumably in the way of forced | 


sales, 


CANNED FISH—Some improvement 
in demand is reported for various vayi- 
eties. At the moment salmon is sought 
as the heavier consuming season is at 
hand. Pink salmon is extremely scarce, 
with sales reported in a small way on 
the West Coast around $22.00 for 1s 
tall, while there were also reports that 
spot business had been consummated 
above this schedule. Meanwhile, reds are 
strong at $26.00 for 1s tall, f.o.b. coast, 
where any offerings occurred. The in. 
dustry is studying closely the Columbia 
River salmon position. So far no agree. 
ment with fishermen has been arrived at 
as to what price schedule canners will 
pay. Last reports were that these in- 
terests were asking advances from the 
1947 price. Cannery workers were 
granted a 10 per cent wage increase, 
Higher producing costs, many interests 
felt, will have to be absorbed by these 
packers, if they want to market their 
pack on the basis of the 1947 asking 
schedule of $19.00 for fancy chinooks, 
There was reported to be a buyers resis- 
tance movement to any further price 
upturns. Maine sardines were practic- 
ally out of the market. There was no 
packing reported. A large part of the 
catch remains unfit for canning. Fancy 
tuna fish offers continued very scarce. 
Leading coast packers reported that 
since March 1, virtually no important 
catches were made by tuna_ skippers 
operating in the South Pacific. 


CALIFORNIA MARKET 


Improved Business Continues — Immediate 
Shipments Stimulated By Announced Raise 
In Rail Rates And Threatened Strike — 
Prices Continue Firm—No General Aspara- 
gus Prices Yet—Spinach Canning Ends, But 
70% of Expectations — Fair Business On 
Tomatoes—Peaches Moving Well— 
Fish Inactive. 


By “Berkeley” 


Berkeley, Calif., May 7, 1:48 
THE SITUATION—Reports o! im- 


provement in business on canned food 
lines are quite general and distri}utors 
are likewise taking more of an interest 
in getting former purchases into their 
possession. There is still an absence of 
heavy buying, but orders are averaging 
larger than a few weeks ago ani are 
more numerous. Water and rai! rates 
are going up and this is stimulating im- 
mediate shipments, as is also the ‘hreat- 
ened strike of railroad workers. Prices 
continue firm in almost all lines. with 
the exception of citrus products, which 
have been a headache for some time. 
Tomato juice and tomato products prices 
have been readjusted and this is having 
the effect of increasing sales volume. 
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ROGERS BROS. SEED COMPANY 


308 W. Washington St. © Chicago 6, Illinois 


MORRAL DOUBLE CORN HUSKER 
With Stee! Husking Rolls 


MORRAL CORN CUTTER 
Either Single or Double Cut 


MORRAL COMBINATION 
CORN CUTTER 
for Whole Grain or Cream Style Corn 


The fastest and easiest adjusted 
Patented machines manufactured 


Write for Catalogue and further particulars 
MORRAL BROTHERS, INC., Morral, Ohio 


Chop Tomatoes the CRCO Way 


~ CRCO Chopper Pumps cut tomatoes 


into small pieces and, by means of a 
force-feed, passes them through a Sani- 
tary Pump to the Pre-Heater. Capa- 
cities up to 15 tons per hour. 


PROCESSOR: 
Ayars Machine Company 


FOR FOOD: 


Chisholm-Ryder Company of Pennsylvania 


AN AFFILIATE 


CHOOSE E E=: CORROSION 


RESISTANT 
EQUIPMENT 
HEAVY DUTY JACKETED KETTLES— Stainless Steel, 
Pure Nickel or Monel 


@ SUPER-JACKETED KETTLES~—Stainless Steel, 
Nickel or Monel 


AGITATORS— Stainless Steel 


@ STORAGE TANKS— Plain Jacketed or Insulated— 
Stainless Steel, Pure Nickel or Monel 


® PULP TANKS—Stainless Steel 


“NO-COIL” HEATING TANKS-— Stainless Steel, Pure 
Nickel or Monel 


® VACUUM PANS— Stainless Steel 


® PLUG VALVES— Flush Type—Stainless Steel, Pure 
Nickel or Monel 


Pure 


. in Standard Sizes or designed to Specific Job Needs — 


“aut . LEE KETTLES art MADE TO A.S.M.E, CODE AND 
CERTIFICATE FURNISHED WITH EACH JOB....- | 


LEE METAL PRODUCTS CO. INC. 


419 PINE STREET . . . PHILIPSBURG, PA. 
ALL LEE KETTLES ARE MADE TO A.S.M.E. CODE 


CHISHOLM -RYDER CO.me. 


A SUBSIDIARY (167 ) 
‘ 


Manufacturers CO 
HAMPERS 


ampers treated with 


“PLASTEX HAMPER SOLUTION” 
available upon inquiry 


NEW JERSEY 
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DRY BEANS—The California dry 
bean market continues quiet, with can- 
ners still drawing on stocks purchased 
earlier in the year. Planting got under 
way in some of the warmer districts 
late in April, growers being anxious to 
get beans in early to take advantage of 
the late rains. An increased acreage 
now seems in prospect for the Salinas 
Valley, as well as in the San Joaquin 
Valley, owing to the improvement in 
the supply of water available for irriga- 
tion. Small Whites have moved in a 
limited way at $14.50, while standard 
Limas have sold at $24.50. 


ASPARAGUS — Opening prices. on 
new pack asparagus, slated for the first 
Monday in May, failed to make an ap- 
pearance and some of the larger packers 
have advised the trade that it will be 
another week, or possibly ten days, be- 
fore they will put out lists. They do 
not care to make definite commitments 
until costs are more clearly determined. 
The price of grass to canners promises 
to be about 8 cents a pound for white 
and 9 cents for green. But now that 
a near-decision has been reached on this, 
cutters are asking for higher rates. At 
the present rates good cutters make 
$20 to $25 a day, and even more. One 
small canner has been quoting prices on 
part of the list, with these from 10 cents 
to 15 cents a dozen higher than last 
year. Suggestions are made that open- 
ing lists in general will run 25 cents 
to 30 cents a dozen higher. This means 
that some will be offering No. 2 all 
green in the large sizes at around $3.80, 
while others may price this item as high 
as $4.00, with other sizes and grades in 
proportion. 


SPINACH—The canning of spinach, 
except in a few isolated instances, has 
come to an end. Late April rains 
proved much heavier than usual, and 
while they did an immense amount of 
good, the harvesting of spinach was in- 
terfered with and some quickly grew out 
of bounds. The pack is definitely below 
expectations, possibly only about 70 per 
cent of that for which preparations had 
been made. Virtually the entire pack 
has been sold, with some canners 
making prorata deliveries. Prices are 
$1.25-$1.80 for No. 2s, $1.55-$1.65 for 
No. 2%, and $5.00-$5.25 for No. 10s. 


TOMATOES—There is quite a fair 
business being done on tomatoes and 
tomato products, although buying of the 
latter is on a hand-to-mouth basis. Sales 
have been reported locally during the 
week on this basis: No. 1 tall standards, 
$1.20; No. 2%s, $1.75, and No. 10s, 
$6.50. No. 2%s fancy Solid Pack, 
$2.371% and No. 10s, $8.50. 6-o0z. tomato 
paste, $6.50; No. 10s, $11.00, and No. 
10, puree, $5.50. In general, these rep- 
resent the lower end of the price scale, 
with branded lines priced higher. Grow- 
ers are planting tomatoes at a rapid 
rate and a considerable acreage has been 
contracted for at $25.00 a ton. However, 
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EXPORT - IMPORT 
CANNED & BOTTLED 


FOODS 


Wewelcome all offers and inquiries 


Arthur Harris 


ESTABLISHED 1926 


11 Broadway, NEW YORK 4,N. Y. 


Tel. Bowling Green 9-3238 Cable: ARTHARRIS 
Reference: Dun & Bradstreet, Inc. 


less has been contracted for than a year 
ago, when $29.00 a ton was the going 
price. 


FRUITS—The time of the year is 
rapidly approaching when the fruit crop 
will be free of danger from frost and 
fairly accurate estimates can be made 
of its prospective size. Some orchards 
were in full bloom a month earlier than 
usual and fruit in some instances is 
abnormal as to shape. Whether or not 
this condition is at all general remains 
to be seen. Most canners seem to feel 
that a fair crop of most varieties is in 
sight. The market is fairly active and 
carryover holdings do not seem excessive 
on any varieties. Especially pleasing is 
the movement of cling peaches, with the 
advertising program coming in _ for 
praise. 


FISH — The California canned fish 
market is not especially active and prices 
on quite a few items have sagged from 
the highs registered earlier in the year. 
One-pound oval sardines in tomato sauce 
are priced at $12.50 a case, 8-oz. in the 
same style as $8.00, No. 1 tall squid, 
$4.50 and No. 1 tall mackerel at $8.00. 
southern California canner has 
brought out horse mackerel under the 
name of jack mackerel, with the scien- 
tific name, tachurus symmetricus, in pa- 
rentheses and small type. The label has 
not as yet been approved by the Food 
and Drug Administration, but some can- 
ners contend that the fish in question is 
not a mackerel at all, but belongs to the 
family of jacks. 


The California Fish and Game Com- 
misssion recently approved 107 applica- 
tions for permits for sardine reduction 
plants for the 1948-49 season, slating 
100,000 tons for reduction purposes. 
However, there is no assurance that this 
tonnage will be available. Last year 
300,000 tons of the potential catch was 
alloted to reduction plants, but they 
handled only 13,072 tons. A sardine in- 
dustry advisory commission, in making 
a study of depleted sardine stocks recom- 
mended a five day fishing week, a 
shorter season by a month, and the post- 
ing of a $5000 bond by operators as a 
curb on violations of the law limiting 
sardines to eight inches in length. 


GULF STATES MARKET 


Shrimp Production Picks Up—Oysters De. 
cline—Hard Crabs Increase—Oystermen Tp 
Tong All Year—Seafood Patrol. 


By “Bayou” 


Mobile, Ala., May 6, 1947 


SHRIMP—A\lmost thirty percent more 
shrimp were produced during the week 
ending April 23, 1948 than the week be. 
fore that, and the canneries received 
nearly forty percent more shrimp. In 
other words, 1,482 more barrels of 
shrimp were produced during the week 
ending April 23, 1948 and the canneries 
received 511 more barrels. 


The following were the landings of 
shrimp during the week ending April 
23, 1948: 

Louisiana 3,304 barrels, including 
1,378 barrels for canning; Mississippi 
670 barrels, including 50 barrels for can- 
ning; Alabama 28 barrels; Texas 993 
barrels and Apalachicola, Fla. 124 bar. 
rels. 

The majority of the shrimp produced 
were medium and large. 

No car load shipments of fresh shrimp 
were reported and only one car of frozen 
shrimp was reported shipped from Texas 
to Illinois. 

OYSTERS—There was a small de- 
cline of 110 barrels in the production 
of oysters during the week ending April 
23, 1948 over the previous week, but the 


canneries received 943 more barrels of | 


oysters. 
Landings of oysters for the week end- 
ing April 28, 1948 were as follows: 


Alabama 1,862 barrels, including 1,454 
barrels for canning; Mississippi 8,600 
barrels, all for canning and Louisiana 
23,870 barrels, including 20,726 barrels 
for canning. 


HARD CRABS —The production of 
hard crabs for the week ending April 
23, 1948 showed an increase of 72,094 
pounds over the previous week. 

Landings of hard crabs for the week 
ending April 23, 1948 were as follows: 

Louisiana 324,512 pounds; Alabama 
44,800 pounds and Apalachicola, Fla. 
10,800 pounds. 


“OYSTERMEN SLATED TO TONG 
ALL YEAR”—The following new item 
appeared in The Mobile Register of 
April 4, 1948 and is quoted here |elow: 

“Alabama will have open season on 
oysters all year, except in certain “reas, 
Bert E, Thomas, director of conserva- 
tion, said Monday.” 

“This will be put into effect on an 
experimental basis,” Thomas said, fol- 
lowing a conference Monday with repre 
sentatives of the seafood industry «t the 
Cawthon Hotel.” 

“The conservation director said closed 
areas will be ‘those in which seed oysters 
have been, or are being, planted, such 
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as Bon Secour, Mobile or other oyster 
producin bays and coastal waters.’ ” 


“AREAS STAKED OUT” — “These 
areas Will be staked out and signs posted 
warning oystermen that tonging or troll- 
ing is prohibited with'n the areas, 
Thomas said.” 

“Placement of the signs will begin 
immediately, according to Chief Oyster 
Inspector Perry Prescott and Chief En- 
forcement Officer Sidney Landry.” 

“We are opening the season on a 
year-round basis as an experiment to 
determine its effect on the oysters and to 
aid the industry in maintaining its posi- 
tion against competition from other re- 
gions which do not have a closed period, 
Thomas said.” 

“We are going to rigidly enforce all 
seafood laws with both day and night 
patrol of oyster producing waters. If 
the experiment proves beneficial, as the 
oyster takers and dealers believe it will, 
then it will be continued in the future. 
If not, then it will be discontinued, he 
said.” 


“SEAFOOD PATROL” — “Alabama 
now has the largest seafood patrol force 
in the state’s history with four cruisers 
—two large and two small—and three 
outboard speedboats in operation, Thom- 
as pointed out.” 

“In addition, it has an amphibious air- 
plane for patrol purposes.” 


“Daytime patrols will be augmented 
by the plane which will daily cover all 
oyster waters.” 

“Boats will be used in the night pa- 
trol.” 


“Tongers and dealers stated at the 
conference that they believed the ‘take’ 
would not anywhere near approach that 
of the normal ‘R’ months. Shipping of 
oysters for eating on the half-shell would 
be impossible with the only shipments 
being those where the oysters are used 
more or less for cooking purposes.” 

“They agreed the oysters were in a 
‘milky’ condition but a short time and 
that increased salinity of the breeding 
waters (uickly put the bivalves in thor- 


oughly edible condition during the Sum- 
mer months.” 


“They agreed, too, that experience on 
the privately owned reefs led them to 
believe that some working over was re- 
quired on the state-owned public reefs 
to place them in proper condition to care 
for the spawn and growth of young 
oysters.” 


“The shrimping season will be left 
open for the present pending further 
observation, Thomas said.” 


NEW TOMATO FOR HOME 
GROWERS 


A new tomato variety, Gem, has been 
found excellent for home gardens be- 
cause its determinate growth habit 
gives a small compact plant. Originated 
at the Geneva New York Experiment 
Station by Professor W. T. Tapley, Gem 
has more clusters in the center of the 
plant, which ripen to give a greater 
yield during the early part of the sea- 
son. At the same time, lack of long 
vine growth makes it particularly easy 
for home gardeners to handle. Three 
plants of Gem can be grown where only 
2 of most varieties would grow. 


These low-growing, compact plants 
are comparatively easy to cover with 
sprays, making disease control simpler. 
On good soil, and when well fertilized, 
the plants are vigorous, with large leaf- 
lets furnishing considerable cover. 
Where soils are poor, Gem will have 
just as good an early crop, but will not 
carry through the summer as well. 

The fruits are nearly globular, and 
weigh from 5 to 8 ounces. They color 
slowly, and are easy to pick. Gem toma- 
toes show little cracking, according to 
Prof. Tapley, and are of excellent qual- 
ity. 

Many commercial growers are trying 
Gem this year because of the large po- 
tential increase in yield, he reports. 
Planted at 2x5 feet instead of 3x5, this 
variety permits 4,356 plants to the acre, 
compared to the usual 2,904 plants per 
acre. 


A | the latest data 
FORMULAE 


— COOKING TIMES 
COOKING TEMPERATURES 


Prepare For Harvest Now ! 


AMINO ACID PLANT IN FULL 
PRODUCTION 


Production at International Minerals 
& Chemical Corporation’s new amino 
products plant at San Jose, Calif., was 
105 per cent of its rated capacity for the 
month of January, 1948, and that rate 
is being sustained, according to Louis 
Ware, president of the company. 

“This is considered excellent perform- 
ance inasmuch as the plant is by far 
the largest of its kind for the production 
of monosodium glutamate from raw 
materials obtained from the beet sugar 
industry.” J. R. T. Bishop, vice presi- 
dent in charge of International’s Amino 
Products Division, said. “We not only 
had to develop a process which could be 
conducted on a commercial scale but also 
had to have much of our equipment built 
on special order. It is, therefore, espe- 
cially gratifying to have production hit 
capacity level so quickly.” 

Construction of the plant began late 
in 1945. Raw materials first went into 
it in substantial quantities in May, 1947, 
and the first commercial shipments went 
out in June. 


The raw material utilized by the plant 
is a liquid by-product of the sugar beet 
industry which arrives in tank cars from 
refineries all over the western slope of 
the Rockies and the coastal area. After 
going through a complicated technical 
process covered by patents owned by In- 
ternational, this material emerges as 
monosodium glutamate, a salt of one of 
the amino acids which has a unique 
ability to bring out the natural flavors 
of many foods. In addition, several amino 
acids are manufactured at the plant for 
pharmaceutical use. 

Monosodium glutamate is widely used 
by food processors and chefs in hotels 
and restaurants and is sold to this mar- 
ket under International’s trade name, 
Ac’cent. 

The manufacture of such a product 
requires continuous control and research. 
The San Jose plant, therefore, has two 
laboratories, one for day-to-day testing 
and control and the other for pilot plant- 
ing new processes and developing im- 
provements in existing processes. 


are included in the 7th edition of 


“A Complete Course in Canning” 
The Canning Trade 


Take no chances 


USE THE BEST 


prices submitted upon request 
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RESEARCH AND MARKETING 
ACT SUMMARY 


(Fiscal Year 1947-48) 


Research on fruits and vegetables aur- 
ing the current year under the Research 
and Marketing Act is aimed at the more 
urgent marketing, utilization, and pro- 
duction problems of the fruit and vege- 
table industries. 

Among the objectives to be sought 
concerning fruits and vegetables are: 
Improving quality and preventing spoil- 
age of produce in getting it from the 
grower to the consumer; developing new 
and improved uses, keeping in mind the 
importance of nutrition; new processing 
and packaging techniques; better mar- 
keting methods, facilities, and equip- 
ment; reducing marketing costs and 
margins; developing more adequate mar- 
ket information; and reducing insect. 
disease, and other hazards in the pro- 
duction of fruits and vegetables. 

In addition to these specific lines of 
work the State experiment stations, indi- 
vidually and cooperatively, are doing re- 
search of local and regional significance 
on the production and marketing of 
fruits and vegetables with funds granted 
directly to the States under the Research 
and Marketing Act. 


TAX RELIEF 


Recent amendment to the District of 
Columbia Tax Act unanimously ap- 
proved by Congress and signed by the 
President, is of vital significance to 
food manufacturers selling their prod- 
ucts for delivery in the District of Co- 
lumbia or for delivery in any of the 
States where they do not have or main- 
tain an office, place of business, or ware- 
house. The amendment clearly elimi- 
nates that portion of the original Act 
(and regulations) which stipulated that 
any firms soliciting orders for sale of 
property in the District were subject 
to the licensing provisions of the Act 
and a 5% tax upon the net income de- 
rived from such sales, even though they 
did not physically have or maintain of- 
fices, or warehouses, or other places of 
business in the District. In other words, 
sales by brokers for accounts outside of 
the District are no longer subject to the 
taxing and licensing provisions. This 
action lends weight to the opinion that a 
State may not constitutionally write 
taxes on out of State sellers who make 
sales on orders solicited by true food 
brokers in the State. Recent decisions 
by the Supreme Court show that States 
may constitutionally tax out of State 
sellers who make sales on orders solic- 
ited by employe salesmen in the State. 


MANAGER 


Mel E. Hurst has been made manager 
of the frozen foods division of the Sydel- 
White Co., 331 Front St., San Francisco, 
Calif., distributors of PictSweet. 
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DR. WAGNER JOINS Q. M. STAFF 


Dr. Joseph R. Wagner, widely known 
in the fields of biochemistry and nutri- 
tion, has joined the staff of the Quarter- 
master Food and Container Institute for 
the Armed Forces, Chicago. Announce- 
ment of his addition to the staff was made 
by Dr. Daniel Melnick, Chief of the Food 
Development Division of the Institute. 
Dr. Wagner is assigned as Chief of the 
Fruit and Vegetables Branch, Food De- 
velopment division, which provides for 
the development of, and prepares speci- 
fications for, fruit and vegetable prod- 
ucts used by the Armed Forces. 

A former resident of Milton, Wiscon- 
sin, Dr. Wagner attended the University 
of Wisconsin where he received his B. S., 
M. S., and Ph.D. degrees. While at the 
University of Wisconsin he was engaged 
in biochemical and nutritional research 
under fellowships from the Cerophyll 
Laboratories, Kansas City, Mo., Wilson 
and Company, Chicago, Ill., and the Na- 
tional Canners Association - Can Manu- 
facturers Institute Nutritional Reseach 
Program. 

Prior to his coming to the Food and 
Container Institute, he was head of the 
Nutritional Research Section in the Gen- 
eral Laboratory of Libby, McNeill & 
Libby, Blue Island, Illinois. Ih this 
capacity he directed biochemical reseach 
and also conducted developmental work. 


COMMERCIAL FREEZING OF 
FRUITS TOLD IN BULLETIN 


For commercial processors of frozen 
fruits, Bulletin 703, ““Commercial Freez- 
ing of Fruit Products,” just issued by 
the University of California College 
of Agriculture, lists the principles of 
freezing in great detail, and then in 45 
pages gives practical directions for freez- 
ing 24 fruits. 

Also discussed are the freezing of 
crushed fruits, jelly and jam_ bases, 
fresh fruit spreads, and fruit juices and 
concentrates, both citrus and deciduous. 

The booklet is not intended for users 
of frozen-food lockers or home freezers, 
say the authors, Drs. M. A. Joslyn and 
Leonora Hohl, specialists in food freez- 
ing. Neither is it meant especially for 
growers, although the varieties best 
suited for freezing are given for most 
fruits. 

Directions are given for commer- 
cial freezing of apples, apricots, Boy- 
sen berries, cherries, dates, figs, grape- 
fruit, grapes, melons, nectarines, olives, 
oranges, peaches, pears, persimmons, 
plums, prunes, rhubarb, strawberries, 
Young blackberries, and eight subtropi- 
cal fruits. 

Copies of Bulletin 703 can be obtained 
by writing to the College of Agriculture, 
Berkeley 4, Calif. 


NEW TOMATO CANNERY 

L. R. Downey, who formerly operated 

a cannery at El Paso, Tex., is erecting 
a tomato cannery at Douglas, Ariz, 
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CHANGES AT FINDLEY’S 


Ralph Findley, V.-P. in charve of 
sales, of The F. G, Findley Company, 
recently announced several chanyes jy 
the Findley Company sales set up. 

Ernst Hecker and Don Thom were 
appointed Division Sales Managers, 
Hecker, a veteran of over 32 years with 
the Findley Company and! known to 
thousands in the industry as “Heck, the 
Sticky Guy”, will manage the Southern 
Division; while Don Thom will manage 
the newly formed Eastern Division, 

The need for full time representation 
in the expanding metropolitan Milwau- 
kee area resulted in the transfer of that 
area to Eduard (“By Heck”) Hecker— 
another veteran of over 32 years service 
with Findleys. 

Ken Andrew has had added to his 
Ohio territory, that of Eastern Michi- 
gan. 

H. D. McDonald, with headquarters in 
Louisville, Kentucky, has had the South- 
ern Indiana territory added to his regu- 
lar territory of Kentucky and Tennes. 
see. 


Clarence Bickel, a newcomer to the 
Findley sales organization, recently com- 
pleted his laboratory and plant training 
and now covers the Western Michigan- 
Northern Indiana territory. 

In making these changes, Mr. Findley 
stated that ever increasing sales volume 
plus the desire for full representation 
and closer contact with the adhesive 
consuming industries have made these 
moves necessary. 


The Findley Company has been a well 
recognized and highly regarded name 
for adhesives in the canning industry 
since the early 1900’s. 


PICKLE PACKERS TO MEET 


The National Pickle Packers Associa- 
tion will hold its mid-year meeting June 
17 at the Sheraton Hotel, Chicago. 

A feature of the meeting will be a 
demonstration of one section of a newly- 
developed electronic pickle sorter. This 
machine, which sorts pickles as to size 
through use of electric eyes, was pre 
viewed at the April 22 meeting of the 
association’s board of directors in Chic- 
ago. 

Packers will hear reports of pickle 
consumption and of this year’s acreage 
of cucumbers for pickles. The meeting 
will be open at 10 a.m. and there will 
be a fellowship luncheon at noon. 


O-| APPOINTMENT 


Philip D. Niles, formerly connected 
with the American Water Works Con- 
pany in the capacity of Vice-President, 
and who resigned on March 1 to join 
the Owens-Illinois Glass Company, has 
been appointed Public Relations Direc 
tor for O-I, effective May 1. He will be 
located at the company’s general offices 
at Toledo. 
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CANNED FOOD PRICES 


CANNED FOOD PRICES 
(Spot prices per dozen F.O.B. cannery 
unless otherwise specified). 
VEGETABLES 
BEANS, SrRINGLESS, GREEN 

MARYLAND 


1.45-1.50 
No. 10 7.00-7.50 
Ex, Std. Fr. Sliced, No. 2 200180 
No. 10 6.75 
Ex. Std. Cut, No. 1 90 
No. 2 1.25-1.30 
No. 10 6.75 
Std. Cut, No. 1 -80 
1.15-1.20 
No. 2% 1.5. 
5.75 
Ex. Std. Cut Wax, No. 2 1.35 
6.50-7.00 


New York 


No. 2, Fey. Cut gr., 4 sv. ...... ~“— 
No, 2, Ex. Std. Cut green, 3 sv. . 1.40-1.50 
No. 2, Ex. Std. Cut gr., 4 sv... 
No. 2, Fey. Cut Wax, 3 sv. . .1.75-1.85 
No. 2, Fey. Cut Wax, 4 sv. . 1.50-1.75 
No, 2, Fey. Cut Wax, 5 sv. .... “= 
No. 2, Ex. Std. Cut Wax, 4 sv. 1.50 


No. 2, Ex. Std. Cut Wax, 5 sv. cuccccccccoeel 4021.50 


BEETS 
No. 10 5.50 
No. 2% 1.25 

No. 10 


Fey. Sliced, 


No. 24, 


CORN 
Std. No. 2 1.40-1.50 
East 
Ex. Std., No. 303 1.30 
Std. C.S. White, No. 2 1.25 
Ex. Std. W.K. Golddem, Noi 2 1.45 
Stel. Blow. Pew, 1.65 
Std. Shoepeg, No. 2 1.35 
MIXED VEGETABLES 
East 
All I’resh, No. 2 .... 1.45-1.50 
Dried Limas & Peas, No. 2 cccccccccccocsessscscsesesese -95 
5.50 
PEAS 
Mar. anp, ALASKAS 
Fey., Ungraded, No. 303 $1.25 
N 1.35 
Ni 
No 
No. 
No. 
No. Std., 4 sv. —— 
Std., Ungraded, No. 1 75 
= 2 -90-1.00 
No. 10 5.50-6.00 
SWEETS 
Fey., Ungraded, No, 303 1.25 
No. 2 1.35 
No. 10 7.25 
Ex. Std., Ungraded, No. 1. -90 
N 03 1.05 
Std., Ungraded, No. 20 -95-1.00 
No. 10 5.50 
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New York, SWEErs 


No. 2, Fey., 3 sv. .. 1.90 
No. 2, Fey., 4 sv. 1.80 
No. 2, Fey., 5 sv. 1.45 

No. 10, Std., 5 sv. 5.25 
No. 2 Ex. Std., 4 sv. 1.35 
No. 10, Ex. Std., 4 sv. 7.00 
No. 2, Ex. Std., 5 sv. 1.20 


MIDWEST, SWEETS 


No. 2, Fey., 1 sv. 2.25-2.50 
No. 2 Fey.,; 3 sv. 1.90 
No. 2, Std., 3 sv. -95-1.00 
No. 2, Std., 4 sv. -90- .95 
Mipwest, ALASKAS 

No. 2 Fey., 1 sv. $2.25-2.50 
No. 2 Fey., 2 sv. 2.25-2.35 
No. 2 Fey., 3 sv. 1.70-1.75 
No. 2 Ex. Std., 2 sv. 1.75-1.80 


No. 2 Ex. Std., 3 sv. 1.45 


No. 2 Std., 2 sv. 1.25-1.30 
No. 2 Std., 3 sv. -85- .90 
No. 2 Std., 4 sv. -85 

N. W., SWEETS 

No. 2, Fey., 2 sv. 2.00 

No. 2, Fey., 3 sv. 1.75 

No. 2, Fey., 4 sv. 1.60 

No. 2, Fey., 5 sv. 1.50 

PUMPKIN 

No. 10 4.50 

Indiana Fey., No. 2's 1.35 

SAUERKRAUT 

Midwest, Fey., No. 501.25 
No. 10 4.15-4.25 

N. Y. Fey., No. 2% 1.15 

Std., No. 2% 90 

SPINACH (Spring Pack) 

No 2% 
No. 10 6.00 

No. 2% seni 1.55-1.65 
No. 10 5.00-5.25 

Ozark, Fey., No. 2 1.10 
No. 2% 1.45 
No. 10 5.00 

Std. No. 2 1.05 
No. 2% 1.35 
No. 10 4.75 

1.10 
5.25 
POTATOES, Sweet, F.O.B. BALrTo. 

Syrupack, No. 2% 1.60 
No. 3, Squat 1.521% 
No. 10 6.50 

Drypack, No. 2% .... 1.50 

Vacpack, No. 3, Squat 1.50 

Ozark, Syrupack, No. 2 85 
No. 2% 1.35 
No. 10 5.00 

TOMATOES 

N. Y. Fey., No. 2 1.85-2.10 
No. 2% 2.75 

No, 2% 2.25-2.35 

1.00 
te 1.30-1.35 
No. 2% 2.10-2-15 

No. 10 6.50-7.00 

Va. Std., No. 2 .... 1.25 

Midwest, Std., No. 2 1.30 
No. 2% 1.95 
No. 10 7.25 

No. 10 8.75 
No. 2%, Fey. 2.85 

Calif. S.P., Fey., No. 1 1.50 
2.00 
No. 2% 2.40-.250 
No. 10 8.50 

Std., No. 1 1.20-1.30 
No. 2 1.55 
No. 2% 1.75 
No. 10 6.50-7.00 


FRUITS 
APPLES 


N. Y. Fey. Sliced, No. 2 1.35 
No. 10 7.25-7.50 
Md. S. P. Sliced, No. 10 8.25-8.50 
APPLE SAUCE 
N. Y. Fey., No. 303 1.15 
No. 2 1.15-1.30 
No. 10 6.25-6.50 
Pa. Fey., No. 2 1.15-1.20 
No. 10 6.00 
Md. Fey., No. 2 1.30 
N. W. Fey., No. 2 1.15.-1.25 


GRAPEFRUIT SEGMENTS 
Fla., Fey., No. 2 


1.35-1.40 


Texas 1.30 
Broken, No. 2 1.15-1.20 
Citrus Salad, whole, No. 2 1.75 
Citrus Salad, broken, No. 2 ........cccccccocccccsccsccees 1.50 
PEACHES 
Std., No. 2% 2.20-2.30 
Elberta, Fey., 2% 3.25-3.75 
S. P. Pie, No. 10 6.00-7.00 
Water, No. 10 6.00 
Mich. No. 234, Free., 40 Sy. 1.90 
JUICES 
APPLE 
Midwest, 46 oz. 1.65 
No. 10 3.60 
CITRUS, BLENDED 
Sw., No. 2, Fla. -75 
Texas 724%, 
46 oz., Fla. 1.60-1.70 
Texas 1.75 
No. 10, Fila. 3.25 
Unsw., No. 2, Fla. .75 
Texas -70 
46 oz., Fla. 1.60-1.65 
Texas 1.70 
No. 10, Fila. 3.40 
GRAPEFRUIT 
Texas -60 
46 oz., Fla. 1.40-1.50 
Texas 1.30 
No. 10, Fila. 2.90 
Unsw., No. 2, Fla. -60- .65 
Texas .60 
46 oz., Fla. 1.35-1.40 
Texas 1.25-1.30 
No. 10, Fla. 2.75 
Texas 2.50 
ORANGE 


Sw., No. 2 Fla. 


.85 


46 oz., Fla. 1.85-1.90 
No. 10, Fla. 3.70 
Unsw., No. 2, Fla. -80- .821%4 
46 oz., Fla. 1.80-1.90 
No. 10, Fila. 3.55 
TOMATO 
Calif., Fey., No. 2 -90- .95 
46 oz. 1.85-2.00 
No. 10 4.15-4.30 
East, Fey., No. 2 -90-1.05 
46 0z., 2.05-2.10 
No. 10 4.00-4.75 
Midwest, Fey., No. 2 90 
Std., No. 10 3.75 
FISH 
OYSTERS 
Gulf, 4% oz. 3.50-3.75 
6% oz. 4.50 
SARDINES—PER CASE 
Calif., Ovals, 48/1 Ib. Toma. Sauce ............. 12.50 
No 1 tall, Nat. 8.00 
SHRIMP, GuLF 
5 oz., Small 4.00 
Medium 4.50 
Large 5.00 
Jumbos 5.50 
TUNA—PER CASE 
48/%4’s, gr. 14.25-14.50 
48/14’s, Light Meat 15.25-17.25 


Albacore, Fey. White, 48/148 
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WANTED and FOR SALE 


FOR SALE—MACHINERY 


“CONSOLIDATED,” serving American Industry for Over 
25 Years—For Sale: Retorts; Filters; Mixers; Fillers; Ex- 
tractors; Cappers; Crowners; Can and Bottle Labelers; Copper 
Cooking Kettles; Glass-lined Tanks; Pumps; Vacuum Pans, etc. 
Rebuilt and guaranteed. Prompt delivery. We buy and sell 
from a single item to a complete plant. Consolidated Products 
Co., Inc., 18-20 Park Row, New York, N. Y. 


WHEN IN NEED of food processing machinery of any kind 
wire or call: Ashley Mixon, Canning Machinery Exchange, 
Plainview (West), Tex. 


COOLERS FOR PRESERVES—A new development in Jelly 
and Preserves, etc., Coolers of the continuous type are now on 
the market whereby jars are steamed rinsed, gradually pre- 
cooled, cooled and dried in one operation. Manufacturer: Aetna 
Machine Works, Inc., 1706 Milwaukee Ave., Chicago 47, IIl. 


FOR SALE—12 Tuc Huskers; 8 Tuc Cutters; 3 Ayars Pea 
Fillers; 2 Tuc-Robins Floatation Washers; 2 Tuc-Robins Silker 
Cleaners. D. E. Winebrenner Co., Inc., Hanover, Pa. 


FOR SALE—8 sets of Taylor’s Fully Automatic Retort Con- 
trols, brand new, have never been used. The Retorts after 
being installed with these controls can be used either for glass 
or tin cans. Also perfect for cooling No. 10’s. Cost per set 
$712.00. Will sell at big sacrifice. Adv. 4835, The Canning Trade. 


FOR SALE—1 CRCO American Chopper Pump Model CB-5, 
complete with motor, excellent condition, $495.00; 1 CRCO 
American Vacuum type Preheater, Model V double tube with 
special recording control, in excellent condition, $1495.00; 1 
Ayars 12 valve Juice Filler set for No. 2 size cans, stainless 
steel contact parts, in good condition, $575.00; 1-24 inch White 
Rubber Inspection Picking Table, 90 feet long, made by a master 
craftsman in 10 foot sections, with reduction gear motors in 
front and rear of table for positive drive. This inspection table 
is brand new and has never been used, will sacrifice for $1500.00. 
Adv. 4840, The Canning Trade. 


FOR SALE—New and used Food Processing Equipment for 
Canning, Freezing, Dehydrating, etc. Write today for complete 
list. Food Proecssing Equipment Co., 257 Portage St., Kala- 
mazoo 6, Mich. 


FOR SALE—Rebuilt Equipment as follows: Kyler Boxers, 
2 motor driven for #1 cans; 1 for #2%; 1 for #2 tall. 1 Hand 
Operated Kyler Boxer for #1 cans; 1 for #2%; 1 for #303. 
Ayars 4-station Filler for #10 cans. 3 Buck Snippers with 
picking tables, belt drive. Robins Bean Cutter 1%” cut, belt 
drive. Ayars Liquid Plunger Filler for #1 or #2 cans, belt 
drive. Sterling Dicer %” cut, belt drive. 2 Robins Hand 
Fillers for #10 cans. 2 Pineapple Graters. 4 Corers. Follow- 
ing New Equipment: 2 #3 Townsend Cutters %” cut, motor 
drive. Urschel Model M Slicer. Huntley Rod Washer, Cylinder 
only 3/32” perf. Sinclair Scott Rod Washer, Cylinder only 
5/32” perf. Copper Coils; 1 set, new, 2%” dia., outside coil 
604”, inside coil 45”, 3 turns; 1 set used 24%” dia., outside coil 
60142”, inside coil 4342’, 3 turns; 3 sets used 2” dia., outside coil 
56”, inside coil 36%”, 3 turns; 1 coil only, used, 2” dia., outside 
dia. 44%4”, 2 turns; 1 coil only, used, 2” dia., outside dia. 38%”, 
1 turn; 1 coil only, used 2” dia., outside dia. 56”, 3 turns; 2 coils, 
used 2” dia., outside dia. 39%”, 3 turns. A. K. Robins & Co., 
Inc., Baltimore 2, Md. 
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BARLIANT AND COMPANY have available for immediate shipment the country’s | 
largest selection of surplus eee rebuilt, or NEW machinery and equipment, such 

as Retorts, Fillers, Exh Blanchers, Juicers, Slicers, Peelers, Cutters, 
Washers, Packaging equipment i well as Motors, Pumps, Boilers and Refrigeration 
equipment. Write for complete detailed listings. Below are a few representative 
offerings. We will be glad to place your name on our mailing list upon request, 


672I—FILLER: Ayars 


Machine, S-pocket, Delt Arive 200.00 


6710—BEET CUTTER AND DICER: Sterling, Model No. 1-D, Ser. 
belt drive 

7100—BLANCHER: Chisholm-Ryder, Lifetime, Reeves Vari-drive, con- 
6709—PULPER: Langsenkamp, Model A, belt Grive 

6843—ROTARY EXHAUSTER: Peerless, Model No. 6-S.1T.0.C. Ser. 
7183, Cap. 160, 7’ dia., belt drive Iso 

a ea World Improved, Semi-automatic. Will label 2 oz, to 
32 0% vottles 225.0 

7IIS—RETORTS: (5) Sprague-Sells, heavy pressure, 40 x 72”, no lids, 


open processing, each 7.00 


BARLIANT AND COMPANY,  Brokers-Sales Agents 
7070 N. Clark St. - Chicago 26, Ill. - Sheldrake 3313 


SPECIA l $7 In Used, Rebuilt and New Packing House 


Machinery, Equipment and Supplies 


FOR SALE—At reasonable prices the following used equip. 
ment in good condition; 1 Electric Burt Adjustable A Labeler 
for 8 oz. to #3 cans inclusive; 2 #3 size Townsend belt drive 
Bean Cutters with knives for 1” cut; 1 #2 size Townsend belt 
drive Bean Cutter with knives for 1” cut; 1 Colossus Pea Grader 
with 7-60” x 60” Grader Screens for grading out 1 sieve, 2 
sieve, 3 sieve, 4 sieve and 5 sieve; 1 Westinghouse Electric 125 
volt D. C, Generator 1150 RPM; 1 General Electric D. C. Gen- 
erator, Class 4-7-1 - 850 Form B-60 amps. 7% K.W.; 1 #3 
Monitor steel framed Pea Cleaner, belt drive. Empire State 
Canning Co., Rome, N. Y. 


FOR SALE—1 Rotary Spinach Spray Washer 4’ x 20’; 1 Six- 
way Crescent Chain Exhaust Box for Nos. 2, 24, 3 cans; 1 
Robins Tomato Washer and Scalder. Adv, 4847, The Canning 
Trade. 


FOR SALE—16 Sargeant Sweet Corn Pickers; will fit on any 
popular make tractor. For full information write or call: 
J. A. Lopresti, Stockertown, Pa. Phone: Nazareth 604. 


FOR SALE—4 sets Zimmerman Corn Topper attachments 
for use on Allis Pickers, used one season, price $150.00 each. 
W. & H. Canning Co., Warrensburg, III. 


FOR SALE—3 Tuc Huskers, fair condition, $200 each; 3 
Tue Cutters, excellent condition, new in 1944, $500 each; 1 
Robins Jr. Silker, $150; 1 Corn or Pea Washer, $150. C. L. 
Hammack, Port Royal, Va. 


FIRST GRADE EQUIPMENT from your First source. 
Pfaudler 2500 gal. Glass Lined Vacuum Pan with Condenser; 
Pfaudler 500 gal. Vac. Cooker with Stainless Agitator; 7 Stain- 
less Drum Dryers, 5’ x 10’ and 5’ x 4’ complete; 2 CRCO Stain- 
les Vacuum Pre-Heaters; 12 CRCO and Langsenkamp Stainless 
Juice Extractors and Pulpers; 1 Can Cooler, spinner type for 
No. 10, length 80’; 10 Can Labelers No. 1 to No. 10; Fillers for 
Juices, Semi-Solids, Salad Dressing, Preserves, etc.; Stainless 
Steel Kettles-Tanks; Complete line of canning equip.; 6 Urschel 
and Sterling Dicers, S. S. and Monel Centrifugals. When it 
comes to Food Equipment FMC has it or knows where to vet it. 
First Machinery Corp., 157 Hudson St., New York 13, N. Y. 

FOR SALE—Chisholm-Ryder Model F Bean Snippers; ( RCO 
#4 Pregraders; CRCO #6 Pregrader; CRCO Double Graders; 
CRCO Nubbin Grader; CRCO Utility Bean Elevator; Urschel 
Bean Cutters; Robins 12 foot Blancher; Robins, Bean S\iitter; 
R & M Electric Hoist; 42 inches x 72 inches Vertical Re‘orts; 
40 inches x 72 inches Vertical Retorts; Conveyor Belts; Several 
Sorting Belts; Empty Can Cable System. Dixie-Way Machinery 
Co., Plant City, Fla. 
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_ FOR SALE—MACHINERY—Continued 


WE MANUFACTURE Cookers and Coolers, Rotary or Con- 
veyor ‘ype; Large or small capacity Blanchers; Tumbler Wash- 
ers; Complete Peach and Tomato Lines; Peach Half Graders; 
Conve ors or Sorting Belts. Standard or your specifications. 
Dixie- Vay Machinery Co., Plant City, Fla. 


FOR SALE—New unused equipment. 450 gal. Stainless 
Steel Jacketed Kettle; Five S.S. 50 gal. Food Kettles; 2-13’ x 
39” x 12” deep Cook Pans; Steam Jacketed 90 lbs. pressure, 
1000 gal. Aluminum Holding Tank; 1 used Schmidt Filler. T. P. 
Hilands, Lewisburg, Pa. 


FOR SALE—Five 250-gal. copper steam Jacketed Kettles, 
$250 ea.; one 75 gallon copper Kettle, $125; Five Hydraulic 
Presses with Pumps, 10” to 18” rams; 4 x 4 York and 4 x 4 
Frick self contained Ammonia Compressors, $800 each; five 
HP Par, self contained Compressors, $600; 4” Meat Grinders, 
2 HP motor, $150; Globe Meat Slicer, $150; eight Wooden 
Tanks, 3000 gallons each, $100 ea.; four Cypress Tanks, 5000 
gallons each, $150 ea.; Can Labeler, $500; Automatic Labelers, 
very cheap; 50 HP Upright Oil Fired Boiler, $1500; fifteen 
Rectangular Steel Tanks, %°s” thick, 3000 gal. to 10,000 gal. 
capacity each, very cheap; 30,000 5-gallon Crockery Jugs with 
handles, 20e ea. Charles S. Jacobowitz Co., 3080 Main St., 
Buffalo 14, N. Y. Phone: AMherst 2100. 


FOR SALE—One Standard-Knapp Model E Electric Boxer 
#652, used two years; as good as new. D. Thompson Swing, 
Ridgely, Md. 


FOR SALE—1 Style B MeMillin Wagon and Truck Dump— 
3 H.P. Master geared motor, 220 v, 60 cy; Allen-Bradley mag. 
switch and raise and lower push button. 2-20 ft. I beams com- 
plete, excellent condition. Plymouth Canning Co., Inc., Plymouth, 
Ind. Phone: 291, 
FOR SALE—1 new 15 H.P. G.E. Electric Motor, type K, 
Tri-Clad Induction, 220/440 v, 3 ph, 1450 rpm, 60 cy; 1 new 10 
H.P. G.E. Motor type K, Tri-Clad Induction, 220/440 v, 3 ph, 
1745 rpm, 60 cy with base, oil starter. Plymouth Canning Co., 
Inc., Plymouth, Ind. Phone: 291. 


FOR SALE—1 unused Sargent Sweet Corn Picker for Int. 
M; 1 slightly used Sargent Sweet Corn Picker for Int. H. 
Plymouth Canning Co., Ine., Plymouth, Ind. Phone: 291. 


FOR SALE—1 C.R.C. Pickle Slicer, American type; complete 
with shaker; used one week only. Adv. 4858, The Canning 


Trade 

FO! SALE—One Ayars 5-pocket Pea, Corn and Lima Bean 
Filler, in good condition. D. Thompson Swing, Price, Md. 

FO. SALE—Conveyor, designed to move cases up to or down 
from .ccond floor. Some extra roller track and one section half 
circle ‘yack. Belt driven by one horse-power single phase motor. 
For ce and further details write: Smyth Realty Co., 55 E. 


Goo St., Columbus 8, Ohio. 


FY SALE—6 Peerless Single Corn Huskers, all equipped 
wit! ew roller chain, also ear mover, excellent condition; 
1-6 ‘ket Merrill-Soule Cream Corn Filler, direct drive CR 


Clos Machine, No Can No Fill, #27-686; 12 Peerless Belt 
Driv orn Trimmers, double openings; 1 Hansen No, 2°can 
Was’ ~ 4W520, all alumnium; 2 Clipper Cleaners, 1 metal, 
lwo... large and medium size; 1 Huntley Tomato Scalder #11 
styl 7737, 18” wide inside; 2400-54 bu. Tomato Hampers; 
IC a Style Corn Double Mixing Tank, Model 25 #217, 125 
gal, h. Adv. 4859, the Canning Trade. 

i SALE—Model HH Kyler Labeler with spot label attach- 
mer Just reconditioned; excellent shape. $1500 takes. Lou 
Be: Maple Island Farm, Inc., Stillwater, Minn. 
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FOR SALE—Complete Tomato Juice Equipment. Purchased 
in 1944 and never been used. All in excellent condition and 
priced reasonably. For full information write: Harkey Can- 
ning Co., Hicksville, Ohio. 


FOR SALE—Small size Sinclair-Scott Pea-Bean Huller, com- 
plete with electric motor; also #7 Clipper Green Pea Cleaner 
with Screens for peas and limas. Both very reasonable. P. O. 
Box 7559, Philadelphia 1, Pa. or telephone Mr. McMahon, 
Ri-6-4830. 


WANTED—MACHINERY 


GET MORE for your surplus equipment. List it with our 
bureau and sell directly to the next user. 50,000 manufacturers 
get our offerings regularly. They need such units as Labelers, 
Dicers, Peelers, Retorts, Washers, Kettles, Dryers, Stills, Mixers, 
or what have you to sell. For quicker action and better price 
send full details and your price to: Equipment Finders Bureau, 
6 Hubert St., New York 13, N. Y. 


WANTED—We are in immediate need for Stainless Steel, 
Monel, Aluminum or Copper Kettles and Vacuum Pans; Re- 
torts; Filter Presses; Labeling Machines, and Packaging Equip- 
ment. Adv. 480, The Canning Trade. 


WANTED—Can Labellers, Burt, Knapp or Kyler. Adv. 481, 
The Canning Trade. 


WANTED—tTuc Huskers, Tuc Cutters, Tuc Cleaning Equip- 
ment. Not interested in models over 10 or 12 years old. Give 
serial numbers. Adv. 47152, The Canning Trade. 


FOR SALE—SEED 


FOR SALE—201 bu. Thomas Laxton, 540 bu. Topper, Sper- 
gon treated Pea Seed. $8.00 per bu. F.0O.B. Bloomsburg, Pa. 
Terms: Sight Draft, Bill of Lading. Bloomsburg Packing Co., 
Ine., Bloomsburg, Pa. 


FOR SALE—150 bu. Green Seeded Henderson Bean Seed at 
.291 per pound (Ben Fish Seed). Great Lakes Growers Co- 
operative, North Girard, Pa. 


FOR SALE—Surplus Pea Seed: Sweets, Bonneville 238 bu.; 
Wasatch 48 bu.; Cleveland Alaska 383 bu. (No. 423); Reg. 
Alaska 600 bu. Plymouth Canning Co., Inc., Plymouth, Ind. 
Phone: 291. : 


FOR SALE—Green Bean Seed. 1200 pounds Landreth String- 
less Tenderpod Ferry Morse stock; and 2400 pounds Tender- 
green Woodruff Stock; all 26e McAllen. L. H. Moore Canning 
Co., P. O. Box 1711, MeAllen, Tex. 


FOR SALE — PLANTS 


FOR SALE—Ten million field grown Tomato Plants, grown 
from good seed, sowed in rows and cultivated and sprayed for 
blight disease, ready by May 10 and continue through June 15. 
Varieties: Rutger, Marglobe and Stokesdale, $3.00 per 1000 
express charges collect. Nice Cabbage plants, Copenhagen, 
Golden Acre, Wakefields, Flat Dutch and Ballheads, $2.50 per 
1000 express collect. Potato, Cuban Yam and Nancy Hall, 
$4.00 per 1000 express collect. Farmers and canners try out 
plants for a good crop. We can load your truck at our farm, or 
ship direct to you by express. All plants packed with wet moss 
to roots. Quick service guaranteed. Harvey Lankford, Frank- 
lin, Va., Phone: 81731. 


~ 


FOR SALE — Fine, stocky field grown Rutgers Tomato 
Plants. Ready May 5, $3.00 per M. Jackson Canning Co., 
Black Oak, Ark. 
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WANTED — FACTORIES 


WANTED—Small Canning Factory, approximately 5,000 
square feet. Must have good boiler and retorts. Would like 
to lease; if satisfactory will probably buy. Adv. 4853, The 
Canning Trade. 


FOR SALE—FACTORIES 


FOR SALE—Canning Plant in Missouri. Capacity 2500 
cases per day, tomatoes and beans. New building, cheap rent, 
200 acres now contracted. Priced reasonable. Contact: Adv. 
4855, The Canning Trade. 


MISCELLANEOUS 


THERMOMETERS—We repair Mercurial Indicating Ther- 
mometers. Dial Thermometers and Recording Thermometers of 
all makes. Instruments are reconditioned like new. Satisfaction 
guaranteed. For economical savings ship your Thermometers 
to: Nurnberg Thermometer Co., 124 Livingston St., Brooklyn, 


PINEAPPLE CANNERY INVESTMENT OPPORTUNITY 
—Limited group now organizing to build new pineapple cannery 
in Cuba. Experienced American management. Low taxes and 
low cost labor. Write: American Pineapple Co., Apartado 32, 
Colon, Matanzas, Cuba. 


WANTED—tTruck Jobbers to handle profitable specialty item. 
Write for further information. South-Bud Corp., Box 350, 
Decatur, Ind. 


HELP WANTED 


WANTED—Warehouseman and Shipping Room Foreman. 
Food Processing Plant, Eastern Shore of Maryland. One inter- 
ested in doing first class work, who can supervise men and get 
results. Permanent job for right party. Salary commensurate 
with results obtained. Applicants give full record past employ- 
ment. Adv. 4850, The Canning Trade. 


WANTED—Plant Shift Supervisor. Food Processing Plant, 
Eastern Shore of Maryland. Steady work. Salary commensur- 
ate with results obtained. Supervise men and women. A man 
with vision to improve methods of work, to produce good work 
at lowest possible cost. Applicants give full record past employ- 
ment. Adv. 4851, The Canning Trade. 


WANTED—Experienced man, qualified to supervise Jelly 
and Jam production for upstate New York canner. Write 
training and experience. Adv. 4857, The Canning Trade. 


SITUATIONS WANTED 


POSITION WANTED—Experienced Salesman desires con- 
nection—vegetables, fruits, or any specialty. Contacts with 
chains and jobbers U. S. A. and Canada. Adv. 4839, The Can- 
ning Trade. 


POSITION WANTED—Production Executive, age 40, de- 
sires change. Interested only in permanent job with future. 
Willing to locate anywhere. Not afraid of hard work. Experi- 
enced in all aspects vegetable canning. Minor fruit experience. 
Adv, 4848, The Canning Trade. 


POSITION WANTED—As Sales Manager or General Man- 
ager of a canning plant located in the West. Young, energetic, 
capable and fond of work. Twenty years experience in both 
production and sales of specialties and general line of fruits 
and vegetables. References. Adv. 4856, The Canning Trade. 
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SMILE AWHILE 


There is a saving grace in a sense of humor 
Contributions Welcomed 


STRONG STUFF 


Heard a new fish story about the city feller who was 
about to give up after having no luck with the fish, 
A native down by one of the Alabama rivers came up 
to him and asked to see his bait. The visitor showed 
him a pail of minnows and the native, saying nothing, 
pulled out a bottle of corn likker and poured a few 
drops into the pail. Then he fastened one of the min- 
nows onto the hook and said, ‘‘Now, try it pal.” 

Hardly had the fisherman made his cast when he 
got a heavy strike. After half an hour of fighting, he 
pulled in a fifteen-pound bass. But the big fish wasn’t 
on the hook—the minnow had it by the back of the 
neck. 


Lawyer—‘Know anything about this case?” 
Prospective Juror—‘Nope.” 

Lawyer—‘Have you heard anything about it?” 
Prospective Juror—‘Nope.” 

Lawyer—‘‘Read anything about it?” 
P..J.—‘‘Nope.” 


Lawyer—‘Have you formed any opinion about this 
case?” 


P..J.—“What case ?”’ 
Lawyer—‘Accepted 


A baby rabbit had been pestering its mother all 
day. Finally the exasperated parent replied, “You 
were pulled out of a magician’s hat—now stop asking 
questions.” 


““My gosh, Bill,” groaned the managing editor of the 
tabloid. “nothing scandalous has happened in twenty- 
four hours. What’ll we do for the front page?” 

“Aw, don’t get discouraged, Steve,” the city editor 
comforted. ‘“Something’ll happen. I’ve still got faith 
in human nature.” 


Old Man—There goes the dollars and sense mar- 
riage. 

Young Man—What do you mean? 

Old Man—He has plenty of dollars, and she just has 
the sense to spend it. 


The hired girl had been sent down to the brook to 
fetch a pail of water, but stood gazing at the flowing 
stream apparently lost in thought. 

“What’s she waiting for?” asked her mistress, who 
was watching. 

“Dunno,” wearily replied her husband. 
she hasn’t seen a pailful she likes yet.” 


“Perhaps 
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WHERE TO BUY 


The Machinery and Supplies you need, and the Leading Houses that supply them. Consult the advertisements for details 


= GENERAL FACTORY EQUIPMENT 


NTS for Machinery Mfrs. 
Co., Inc., Baltimore, Md. 


BLANCHERS, Vegetable and Fruit. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. iw 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, 
Scott Viner Co., Columbus, Ohio 
United Co., Westminster, Md. 


BOILER ROOM SUPPLIES. 
L. A. Benson Co., Inc., Baltimore, Md. 
Carey Machinery & Supply Co., Balto. 2, Md. 
C. A. Kries Company, Inc., Baltimore, Md. 


BOXES (Metal), LUG, Field. _ 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. ; 
F. Hamachek Machine Co., Kewaunee, Wis. 


BOXING MACHINES 
Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Baltimore, Md. 


BOX (Corrugated) SEALING MACHINES. 
Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 


BUCKETS, PAILS AND PANS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md. 


CAN WASHING MACHINES. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, II. 
A. K. Robins & Co., Baltimore, Md. 


CAPPING MACHINES, Soldering. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 


CHAIN ADJUSTERS. 
F. Hamachek Machine Co., Kewaunee, Wis. 


CLEANING AND GRADING MCHY., Fruits. 
Berlin Chagman Company, Berlin, Wis. 
Chisholm-Ryaer Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, I]. 
A. K. Robins & Co., Baltimore, Md 
Scott Viner Co., Columbus, Ohio 
Sinclair-Scott Co., Baltimore, Md. 

United Co., Westminster, Md. 


CLOCKS, Process Time. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Il. 


A. K. Robins & Co., Baltimore, Md. 
COILS, Cooking. 
Berlin Cnapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, II. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md. 
CONVEYORS AND CARRIERS. 
. A. Bonson Co., Ine., Baltimore, Md. 
Berlin Chapman gars. Berlin, Wis. 
Centre! Machine Works, Inc., Philadelphia, Pa. 
hisholr.-Ryder Co., Niagara Falls, N. Y. 
Food ‘hinery Corporation, Hoopeston, III. 
La Px Mat & Mtg. Co., La Porte, Ind. 
A. K ins & Co., Baltimore, Md. 
Scott r Co., Columbus, Ohio 
Sincla. “cott Co., Baltimore, Md. 
Unit: o., Westminster, Md. 
CON EYOR BELTS, Cloth, Rubber, Wire. 
L. A. son Co., Inc., Baltimore, Md. 
Berlin \apman Company, Berlin, Wis. 
Chish -Ryder Co., Niagara Falls, N. Y. 
La Po fat & Mfg. Co., La Porte, Ind. 
A. K. -bins & Co., Baltimore, Md. 
CO” Hydraulic. 
Berli: 


apman Company, Berlin, Wis. 


Chis! Ryder Co., Niagara Falls, N. Y. 
Scott or Co., Columbus, Ohio 
Sinc ott Co., Baltimore, Md. 


ORS, Continuous, Agitating. 


Berli: ‘\apman Company, Berlin, Wis. 
ne ‘Ryder Co., Niagara Falls, N. Y. 
‘ood hinery Corporation, Hoopeston, Il. 
i. Copper & Brass Works, Hamilton, Ohio 
-K.. bins & Co., Baltimore, Md. 
THE ~A\NNING TRADE May 10, 1948 


COOLERS, Continuous. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
A. K. Robins & Co., Baltimore, Md. ; 


CRANES AND HOISTS. 
L. A. Benson Co., Inc., Baltimore, Md. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Baltimore, Md. 


CRATES, Iron Process. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 


CUTTERS OR CHOPPERS. 
Central Machine Works, Inc., Philadelphia, Pa. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 
Urschel Laboratories, Inc., Valparaiso, Ind. 


ENSILAGE STACKERS 
F. Hamachek Machine Co., Kewaunee, Wis. 


EXHAUST BOXES. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Edward Renneburg & Son, Baltimore, Md. 
A. K. Robins & Co., Baltimore, Md. 


FACTORY TRUCKS. 
L. A. Benson Co., Inc., Baltimore, Md. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 


FILLING MACHINES, Can. 
Berlin Chapman compere. Berlin, Wis. 
Central Machine Works, Inc., Philadelphia, Pa. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Baltimore, Md. 


KETTLES, Plain or Jacketed. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 
A. K. Robins & Co., Baltimore, Md. 


KETTLES, Process, Retorts. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
A. K. Robins & Co., Baltimore, Md. 


KNIVES, Miscellaneous. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Hoopeston, 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


LABELING MACHINES. 
Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
'F. H. Langsenkamp Co., Indianapolis, Ind. 
Morral Bros., Morral, Ohio 
A. K. Robins & Co., Baltimore, Md. 


MIXERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 


POWER PLANT EQUIPMENT. 
L. A. Benson Co., Ing., Baltimore, Md. 
Berlin Chapman Company, Berlin, Wis. 
Carey Machinery & Supply Co., Balto. 2, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. Hamachek Machine Co., Kewaunee, Wis. 
A. K. Robins & Co., Baltimore, Md. 


PUMPS, Air, Water, Brine, Syrup. 
L. A. Benson Co., Inc., Baltimore, Md. 
Berlin a Company, Berlin, Wis. 
Carey Machinery & Supply Co., Balto. 2, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Hoopeston, 
F. H. Langsenkamp Co., pone. Ind. 
A. K. Robins & Co., Baltimore, Md. 
Scott Viner Co., Columbus, Ohio 
Sinclair-Scott Co., Baltimore, Md 


SEWAGE DISPOSAL SYSTEMS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 

SIEVES AND SCREENS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, Ma. 
Sinclair-Scott Co., Baltimore, Md. 

SPEED REGULATORS. 
L. A. Benson Co., Inc., Baltimore, Md. 
Berlin apn Company, Berlin, Wis. 
Carey Machinery & Supply Co., Balto. 2, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


SYRUPERS AND BRINERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 


TANKS, Metal, Glass Lined, Wood. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 
A. K. Robins & Co., Baltimore, Md. 


VACUUM PANS. 


Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 


WASHERS, Fruit, Vegetable. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 
Scott Viner Co., Columbus, Ohio 
Sinclair-Scott Co., Baltimore, Md. 
United Co., Westminster, Md. 


BEET CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 

Scott Viner Co., Columbus, Ohio 
Sinclair-Scott Co., Baltimore, Md. 


CAN MAKERS’ MACHINERY 


Lima-Hamilton Corp., Hamilton, Ohio 


CORN CANNING MACHINERY 


CORN COOKER-FILLERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 


CORN CUTTERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
Morral Bros., Morral, Ohio 

A. K. Robins & Co., Baltimore, Md. 

United Co., Westminster, Md. 


CORN HUSKERS AND SILKERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
Morral Bros., Morral, Ohio 
A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 
United Co., Westminster, Md. 


CORN SHAKERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
A. K. Robins & Co., Baltimore, Md. 


CORN TRIMMERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Il. 
Morral Bros., Morral, Ohio 
Sinclair-Scott Co., Baltimore, Md. 
United Co., Westminster, Md. 
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WHERE TO BUY — Continued 


CORN WASHERS. 
berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, Ill. 


A. K. Robins & Co., Baltimore, Md 
Sinclair-Scott Co., Baltimore, Md. 
United Co., Westminster, Md. 


FISH CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, Ill. 


A. K. Robins & Co., Baltimore, Md. 


FRUIT CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, IIl. 


A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 
United Co., Westminster, Md. 


KRAUT MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, III. 


F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md. 


MILK CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, III. 


F. H. Langsenkamp Co., Indianapolis, Ind. 


PEA CANNERS’ MACHINERY 


BLANCHERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, Ill. 


A. K. Robins & Co., Baltimore, Md 
Scott Viner Co., Columbus, Ohio 
United Co., Westminster, Md. 


CLEANERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, III. 


A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 
United Co., Westminster, Md. 


GRADERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, III. 


A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


HULLERS AND VINERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. Hamachek Machine Co., Kewaunee, Wis. 
Scott Viner Co., Columbus, Ohio 
A. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


PICKING TABLES. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, III. 


Sinclair-Scott Co., Baltimore, M 
United Co., Westminster, Md. 


WASHERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, III. 


A. K. Robins & Co., Baltimore, Md 
Scott Viner Co., Columbus, Ohio 
Sinclair-Scott Co., Baltimore, Md. 
United Co., Westminster, Md. 


PINEAPPLE MACHINERY 


Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, Ill. 


A. K. Robins & Co., Baltimore, Md. 


PRESERVERS’ MACHINERY 


Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, III. 


F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md. 
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SNAP BEAN MACHINERY 


BLANCHERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Il. 
A. K. Robins & Co., Baltimore, Md. 


CUTTERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 
United Co., Westminster, Md. 


GRADERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
A. K. Robins & Co., Baltimore, M 


PICKING TABLES. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
A. K. Robins & Co., Baltimore, Md 
Sinclair-Scott Co., Baltimore, Md. 


SNIPPERS. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Baltimore, Md. 


TOMATO CANNING MACHINERY 


EXHAUSTERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 


PEELING KNIVES. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. H. Langsenkamp Co., aa Ind. 
A. K. Robins & Co., Baltimore, Md. 


PEELING TABLES, Continuous. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, 


SCALDERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
A. K. Robins & Co., Baltimore, Md 
Sinclair-Scott Co., Baltimore, Md. 


WASHERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
F. H. Langsenkamp Co., Ind. 
A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


TOMATO PRODUCTS & JUICE MACHINERY 


COOKING COILS for Kettles and Tanks. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 

Food Machinery Corporation, Hoopeston, IIl. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., Indianapolis, Ind. 

Lee Metal Products Co., Philipsburg, Pa. 

A. K. Robins & Co., Baltimore, Md. 


JUICE EXTRACTORS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 

Food Machinery Corporation, Hoopeston, Ill. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., Indianapolis, Ind. 

A. K. Robins & Co., Baltimore, Md. 


JUICE HEATERS. 


Berlin Chapman Company, no, Wis 
Chisholm-Ryder Co., Niagara ls, 

Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., Indianapolis, Ind. 

Lee Metal Products Co., Phillipsburg, Pa. 

A. K. Robins & Co., Baltimore, Md. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 

Food Machinery Corporation, Hoopeston, II}. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., focienepolis, Ind. 

Lee Metal Products Co., Phillipsburg, Pa. 

A. K. Robins & Co., Baltimore, Md. 


PULPERS AND FINISHERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, I1), 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. Robins & Co., Baltimore, Md 
Sinclair-Scott Co., Baltimore, Md. 


GENERAL SUPPLIES 


BASKETS. 
Jersey Package Co., Bridgeton, N. J. 
Planters Mfg. Co., Portsmouth, Va. 
Riverside Manufacturing Co., Murfreesboro, N. | 


BOOKS, on Canning, Formula, Etc. 


A Complete Course in masing 
The Almanac of the Canning Industry 


BOXES, Corrugated or Solid Fibre. 

Eastern Box Company, Baltimore, Md. 

Robert Gair Company, Inc., New York 17, N. Y 
David Weber Co., Philadelphia, Pa. 


CANS, Tin, All Kinds. 


American Can Co., New York Cit 
Continental Can Co., New York Eity 

Crown Can Co., Philadelphia, Pa. 

National Can Corp., Baltimore - New York City. 
Phelps Can Co., Baltimore, Md. 


CLEANING MATERIALS, Methods, Service 
Oakite Products, Inc., New York, N. Y. 


INSECTICIDES. 
Pittsburgh Plate Glass Co., Milwaukee, Wis. 


INSURANCE, Canners. 
Canners’ Exchange, Lansing B. Warner, Chicago 


LABELS. 


Gamse Litho. Co., Baltimore, Md. 

R. J. Kittredge & Co., Chicago, IIl. 

Lehmann Printing & Litho. Co., San Francisco 
Muirson Label Co., San Jose, Cal. - Brooklyn, N. Y. 
Piedmont Label Co., Bedford, Va. 

Rossotti Litho. Co., N. Bergen, N. J.—San Francisco 
Simpson & Doeller Co., Baltimore, Md. 
Stecher-Traung Litho. Rochester, N. Y. 

United States Printing & Litho. Co., Cincinnati, 0. 


LABORATORIES, for Analysis of Goods, Etc. 
American Can Co., New York City 
Continental Can Co., New York City 
National Can Corp., Baltimore, Md. 

National Canners Assn., Washington, D. C. 


MANUFACTURING CHEMISTS. 
Chas. Pitzer & Co., Inc., New York City. 


PASTE, CANNERS’. 
Clark Stek-o Corp., Rochester, N. Y. 
Dewey & Almy Chemical Co., Cambridge, Mass. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md. 


SALT. 
Diamond Crystal Salt Co., Inc., St. Clair, Mich. 
Worcester Salt Co., New York City 


SEEDS, Canners’, All Varieties. 


Associated Seed Growers, Inc., New Haven, Conn. 
Corneli Seed Co., St. Louis 2, Mo. 

Chas. C. Hart Seed Co., Wethersfield, Conn 

D. Landreth Seed Co., Philadelphia, Pa. 
Michael-Leonard Co., Sioux City, Ia. 

Northrup, | & Co., Minneapolis, Minn. 

Rogers Bros. Seed Co., Chicago, Ill. 

F. H. Woodruff & Sons, Inc., Milford, Conn. 


SEEDS, PEA AND BEAN. 
Associated Seed Growers, Inc., New Haven, Conn. 
Corneli Seed Co., St. Louis 2, Mo. 
Gallatin Valley Seed Co., Bozeman, Mont. 
Chas. C. Hart Seed Co., Wethersfield, Conn 
D. Landreth Seed Co., Philadelphia, Pa. 
Michael-Leonard Co., Sioux City, Ia. 
eos King & Co., Minneapolis, Minn. 
Rogers Bros. Seed Co., Chicago, Il 
Washburn-Wilson Seed Co., Moscow, Idaho 
F. H. Woodruff & Sons, Inc., Milford, Conn. 


SEED, TOMATO. 


Associated Seed Growers, Inc., New Haven, Conn 
Corneli Seed Co., St. Louis 2, Mo. 

Chas. C. Hart Seed Co., Wethersfield, Con 

D. Landreth Seed Co., Philadelphia, Pa. 
Michael-Leonard Co., Sioux City, Ia. 

Northrup, King & Co., Minneapolis, Minn. 

F. H. Woodruff & Sons, Inc., Milford, Conn. 


SUGAR, DEXTROSE. 
Corn Products Sales Co., New York, N. Y. 


WAREHOUSING AND FINANCING. 
Terminal Warehouse Co., Baltimore, Md. 
Tidewater Field Warehouses, Inc., New Yor, N.Y. 
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Whether it’s citric acid, tartaric acid or cream of tartar, food processors 
who use Pfizer products have a way of standardizing. They know that 
the Pfizer seal of quality identifies a combination of purity and uni- 


formity that is consistently provided year after year. 
PFIZER CITRIC ACID 


tion of sugar. 


At Chas. Pfizer & Co., Inc., citric acid has had a significant history. In 1923, 
citric acid prepared by a new natural process —a vegetative fermenta- 


after many years of intensive research, Pfizer first placed on the market 


PFIZER TARTARIC ACID 


Behind every shipment of Pfizer Tartaric Acid is the specialized 
knowledge of the first manufacturer of tartaric acid and its deriva- 


tives in America. And, what is perhaps even more important, 
Pfizer still leads in the production of these products. 


PFIZER CREAM OF TARTAR 


This acid potassium salt of tartaric acid contains no water of 
crystallization. As a result it can be incorporated in dry pow- 
ders without causing caking. Its limited solubility, espe- 
cially in cold water, makes it valuable as a leavening agent. 
Please address all inquiries to Chas. Pfizer & Co., 
Inc., 81 Maiden Lane, New York 7, N. Y.; 444 


West Grand Ave., Chicago 10, Ill.; 605 Third St., 
San Francisco 7, Calif. 


Manufackuring Chemists Since 1849 
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PICKLING CUCUMBERS 


at their best in specially developed 


ASGROW VARIETIES 


particulars gladly sent on request 


ASSOCIATED SEED GROWERS, INC. 


Breeders and growers of vegetable seeds since 1856 


Main office: New Haven 2, Conn. 


Atlanta 2 e Cambridge, N.Y. e Indianapolis 4 e Los Angeles 21 ee Memphis 2 
Milford, Conn. « Oakland 4 a Salinas © San Antonio 6 
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